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Invest 1 hour for your web site success

Thank you for using Internet Business Promoter (IBP). Internet Business Promoter is a multi award
winning web site promotion solution that helps you to get high search engine rankings. We're confident
that IBP is more powerful than any other web site promotion tool. If you use IBP as described in this
manual, you'll get the best results for your web site.

Get more visitors, more customers and more sales!

According to recent statistics, 812 million people used the Internet in 2004 (Source:
Nielsen/NetRatings). Web users spend twice as much time online as watching TV (Source: Stanford
Institute for the Quantitative Study of Society). Consumers spent US$199 billion online in 2004
(Source: ComScore).

A survey conducted by market research firm TNS revealed that 75% of all online shoppers said that
company size was not a factor in having their online shopping needs satisfied. Only 15% said they
preferred to shop with large retailers (Source: TNS).

More than 80% of all Internet users find new web sites through search engines (Source: Georgia
Tech/GVU Users Survey). That means that about 650 million people use search engines to find web
sites.

Search engine users are some of the most qualified and motivated visitors to your web site you will
ever have. After all, they have taken the initiative to hunt for online resources on a certain topic. And
then they clicked your link to learn more.

IBP helps you to get your web site in front of these potential customers. High search engine rankings
result in more web site visitors, more customers and more sales.

1

Invest one hour for your web site success

We highly recommend that you invest about an hour to read this manual. If you read this manual,
you'll learn how to use IBP so that you get high search engine rankings, more customers and more
sales with your web site.

M Each chapter of this manual has easy to use checklists so that you can quickly find out if your
web site is ready for prime time.
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The right strategy for best results

The right strategy is crucial to the success of your search engine optimization activities

It is important that you do the right things in the right order if you want to have high search engine
rankings. It is not enough to submit your web site to search engines and to wait for the results.
Successful search engine optimization takes some time but the results are worth the effort.

The key to high search engine rankings is to do the right things in the right order:

1. Find the right keywords for your web site.

2. Optimize your web pages for these keywords so that they can get high search engine rankings.

3. Submit your web pages to all important search engines and directories so that web surfers can
find you.

4. Get links from other web sites and make sure that these links contain your keywords.

5. Track the results.

IBP helps you with all aspects of successful search engine optimization
IBP offers professional tools that help you with every single aspect of search engine optimization:

¢ IBP helps you to find the best keywords for your web site.

¢ IBP helps you to optimize your web pages for top 10 search engine rankings.

¢ IBP helps you to submit your web site to all important search engines, Internet directories and
special interest web sites.

¢ IBP helps you to increase the link popularity of your web site.

¢ IBP helps you to track the results.

Successful search engine optimization results in more visitors, more customers and more sales.

0

You'll get best results if you go from step one to step five in the right order. Start by finding the
most relevant keywords for your web site. The best keywords are not always obvious.

What you have to do now

¢ If you are new to search engine optimization and search engine marketing, start with
An introduction to search engine marketing| 67,following, to learn more about the basics.

¢ If you already know why search engine marketing is important and what it can do for your web site,
start with Step 1: Find the right keywords/[16}.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



X An introduction to search engine marketing

An introduction to search engine marketing

Why do you have to optimize your web pages for search engines?

New web sites can be submitted to search engines by filling out an online form. Unfortunately, a
submission of your web site to search engines is not enough. Without optimizing your web pages, your
web site will be listed in position 7,523 of 634,234,202 result pages.

Only a few web surfers look further than the first or second result page of a search engine

75% of searchers never look further than page one (Source: Georgia Institute of Technology). Most
search engines display ten results on the first page; and very few searchers click the links to look at the
second page.

Usability expert Jakob Nielsen points out: "Users almost never look beyond the second page of search
results." Danny Sullivan, ClickZ Search Engine Marketing Columnist, puts it out this way: "Being listed
11 or beyond means that many people may miss your web site."

You'll only get targeted visitors from search engines if your web site is listed in the top results.

You must tell search engines what your web site is all about

Search engines must be able to find out what your web site is all about. If search engines cannot find
out that your web site is about fishing equipment, they cannot give your web site high rankings for that
keyword.

The process of optimizing your web pages so that search engines can quickly find out what your web
site is all about is called search engine optimization (SEO). IBP's Top 10 Optimizer helps you to
optimize your web pages so that they can be listed in the top results for your keywords.
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Important web page elements

A web page is made up of different web page elements. These elements are placed in the HTML code
of your web pages. Depending on how you use these elements, your web pages can have good or bad
rankings. IBP helps you to optimize all relevant web page elements so that you get high search engine
rankings for your web pages.

A web page is a single page on your web site. A web site is the combination of all web pages that can
be found under a domain name. Here are some web page elements that can influence the ranking of
your web site on search engines:

Title

The title of a web page is the text within the <title>...</title> tags in the HTML code of a web page.

Example: <title>Your web page title</title>

The Meta keywords tag

The Meta Keywords tag allows you to define which search terms are important to your web page
according to your opinion. It should be placed between the <head>...</head> tags in the HTML code
of your web page. Many search engines don't use this tag anymore.

Example: <meta nhame="keywords" content="keyword, another keyword">

The Meta description tag

The Meta description tag allows you to describe your web page. Some search engines display the
text of the Meta description tag in the search results. That means that this tag allows you to influence
the appearance of your search results in some search engines.

Example: <meta hame="description" content="This sentence describes the contents of your web
site.">

Body text

The body text is the text on your web page that can be seen by people in their web browsers. It does
not include HTML commands, comments, etc. The more visible text there is on a web page, the
more a search engine can index. The body text of a web page is very important to search engines.

The first sentence of the body text

The first sentence of the body text is the first sentence after the <body> tag in the HTML code of
your web page. Some search engines give more relevance to search terms when they appear in the
first sentence. Some will use your first sentence as the description of your page on the search result
page.

Note that the first sentence of the body text is often not the first sentence that is visible on your web
page. Depending on your web page design, the first sentence might appear somewhere else on your
page.
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Search engines consider the first sentence that can be found after the body text as the first
sentence, regardless of where it appears on your page.

Example: <body>Here goes the first sentence. This text is not the first sentence.

Headlines

H1 headline texts are the texts that are written between the <h1>...</h1> tags in the HTML code of a
web page. Some search engines give extra relevance to search terms that appear in the headline
texts.

Example: <h1>your very big headline text</h1>

Web pages have many more elements. Each element can influence the search engine ranking of the
web page. In addition to the elements that can be found on a web page (on-page factors), the ranking
of a web page is also influenced by factors outside the web site (off-page factors or off-site factors).
Details can be found in the next chapter.
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How do search engines rank web pages?

Search engines use mathematical formulas to determine the rank of a web page. These mathematical
formulas are called ranking algorithms.

The individual ranking algorithms are the best kept secrets of the search engine companies
(fortunately, IBP can help you to decrypt the search engine algorithms).

Content is the key

When a search engine spider indexes your web pages, it analyzes the HTML code of your web pages.
Where on your pages do special keywords appear? Which words are written in bold face? What text
do you use in the title? The list goes on and on. There are very many different web page elements that
search engines analyze on your web pages. A good combination of these web page elements
increases the ranking of your web pages on search engines.

For example, a web page that contains the keyword Hawaii vacation in the title is probably relevant to
people searching for the term Hawaii vacation on search engines.

Some people think that it's enough to repeat a special keyword over and over on a web page to get
high rankings for that keyword. That used to work in the early days of search engines. Nowadays,
search engines can detect these keyword stuffing pages. Search engines don't want to be tricked. If
you use dubious optimization technigues (11 on your pages, it's very likely that search engines won't list
your web site.

The key to high search engine rankings is to use the right keywords in the right elements in the right
combination on your web pages. Search engines like content rich web sites that offer a lot of
information to web surfers.

How to decrypt the ranking algorithms

As mentioned above, search engines don't reveal details about their ranking algorithms. IBP's Top 10
Optimizer can help you to decrypt the ranking algorithm of any search engine.

IBP's Top 10 Optimizer does the following:

1. It analyzes the web pages that currently have a top 10 ranking for your keyword.
2. It compares these web pages with your own web page.
3. It tells you how to change your own web page so that you can get a similar ranking.

Web pages that currently have a top 10 ranking on a search engine have obviously done something
right. If you do the same things, your web page can have the same rankings.

IBP's advantage over other web page optimization tools is that IBP's advice is specifically for your
keyword, your web page and the selected search engine. IBP's Top 10 Optimizer doesn't give you
general advice. It only gives you advice that is tailored to your specific situation.

In addition, IBP's advice is based on the in-depth analysis of the current, up-to-the-minute top 10
results in the selected search engine. That means that IBP's advice is always up-to-date, specific, and
accurate. You won't get that level of search engine optimization accuracy with any other tool.
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Off-site factors

In addition to optimized content, the ranking of your web pages is also influenced by off-site factors
(also called off-page factors). Off-site factors are the number of links that point to a web site, the age of
a web site and the number of people that click on a search result.

Only a few search engines consider the age of a web site (although Google is one of them) and even
fewer count the number of clicks a search result receives.

The most important off-site factor is the number and the quality of links that point to your web site (link
popularity). The more and the better the web sites that point to your web site, the higher your site will
rank on search engines. If more than one web page is optimized for the same keyword, the web page
with the best incoming links will get the best ranking.

It is difficult to get high search engine rankings for an optimized web site that doesn't have good
incoming links. It is also difficult to get high search engine rankings for an unoptimized web site with
many incoming links.

1

Your web site must have both optimized content and incoming links. Fortunately, IBP can help you
with both aspects.
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What is the difference between search engines and Internet
directories?

Before you promote your web site, you should know the difference between search engines and
Internet directories. Techniques that help you to improve your ranking on search engines might not
work with Internet directories.

What is a search engine?

Search engines use indexing software programs, called robots or spiders. These software programs
are programmed to constantly crawl the web in search of new or updated pages.

They will go from URL to URL until they have visited every web site on the Internet. When visiting a
web site, a search engine spider will record the full text of every page found (including sub-pages).
After that, it will continue to visit all external links. The URL of a web page is the address of a web
page, for example "http://www.Axandra.com/ibp".

By following external links that point to your web site, search engines are able to find your site. The
search engine spiders will then revisit your site periodically to refresh the recorded information. Search
engines rank your web pages based on mathematical formulas.

What is an Internet directory?
Internet directories don't use indexing software programs. If you submit your web site to an Internet
directory, your web site will be indexed by real people who decide whether to include your web site or

not.

Directories are usually subdivided into categories, and you have to submit your URL under the most
appropriate heading. If you don't, it is very likely that your web site won't be listed.
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Which search engines are important?

There are submission services that promise to submit your web site to 50,000 search engines. Some
web site promotion tools also claim that they can submit your web site to thousands of search engines.

Thousands of search engines?

There aren't thousands of search engines on the Internet. The majority of these 50,000 so called
search engines are "free for all" (FFA) link pages or special interest web pages.

Submitting your web page to thousands of FFA sites means that you'll end up with thousands of spam
email messages.

In addition, you won't receive a single visitor when you submit your web site about office equipment to
a directory of poets in Poland.

There's only a handful of search engines that can really bring visitors to your web site. As always, it's
quality that matters, not quantity. For this reason, you should concentrate on the important search
engines when you submit your web site to search engines.

Which search engines are important?

Currently, there are only three major players: Google, Yahoo and MSN Search. They are responsible
most of the search engine traffic that you can get because they also power other search engines, for
example the search engine on AOL.com displays Google results.

Then there are search engines that are not as popular but can bring you some additional visitors, for
example Ask Jeeves and Teoma.

In addition, there are country specific search engines. If you have a German web site, you should also
submit to the popular German search engines, for instance Fireball.de.

What about directories?

Directories are different from search engines because all web site submissions are reviewed by
humans. There are several directories where your web site should be listed. The most important
directory is The Open Directory Project at www.dmoz.org.

You should also submit to topic specific search engines. If your web site sells garden equipment, you
should submit your web site to specific garden directories. Even if they send you only a few visitors,
they could improve the link popularity of your web site which helps your ranking in other search
engines.

Where can | get a list of all important search engines and directories?
Click the Supported Search Engines link in IBP's main window to get a list of all the important search

engines and directories. IBP also supports country-specific search engines and special interest
directories.
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What is unethical search engine optimization?

Some search engine optimization companies and software developers use unethical techniques and
tricks to artificially boost the search engine rankings of a web site. This dilutes the quality of search
results and calls into question the accuracy of search results.

For this reason, the search engines are continuously trying to counter the spam techniques which
webmasters might be using and penalize or ban them.

They continue to reconstruct their algorithms to prevent spammers from flooding the results page with
irrelevant or low quality content.

If you use a web site promotion tool that uses these unethical techniques, you'll put your web business
at severe risk.

Axandratools use only ethical SEO methods.

Our products use only ethical search engine optimization methods. They use only techniques that
produce lasting results and that don't offend search engines.

Search engines consider the following search engine optimization techniques as SPAM. For that
reason, Axandra products DO NOT use or promote them:

e automatically generated doorway pages
¢ cloaking and false redirects

o keyword stuffing

¢ hidden text or hidden links

e pages loaded with irrelevant words

o duplicated content on multiple pages

o misspelling of well-known web sites

¢ unrelated and centralized link farms

o other methods that try to trick search engines

You might get short term results with these techniques but it's very likely that your site will be banned
from search engines if you do. You'll put your web business at severe risk if you use one of these
methods.

Axandra web site promotion tools use only ethical search engine optimization techniques that produce
lasting results.

Ethical search engine optimization is about everyone winning

Ethical search engine optimization leads to a symbiotic relationship:

e Search engines: They win as they are provided with pages that are easy to understand and that
contain the quality information that their visitors search for.

e Searchers: They win as they are getting what they ask for from the search engines. They search for
"green widgets" and get a page about green widgets.

o Web site owners: They win as they are getting quality visitors who are interested in what their web
site has to offer.
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IBP helps you to build web sites that are beneficial to web surfers, web site owners and search
engines.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



An introduction to search engine marketing X

Can SEO companies guarantee high rankings?

Some SEO (search engine optimization) companies guarantee that you will get a special search
engine position if you let them do the work for you. Actually, this is not possible. No company can
guarantee search engine listings.

If a company makes such promises, take a closer look at the small print. The catch is often that the
company selects the search terms. You'll be listed for obscure search terms that nobody searches for.

If you have a uniqgue company name or a unique product name, it's relatively easy to get high search
engine rankings for that term.

Before paying a company to get high search engine rankings for you, try it yourself with IBP. You'll find
out that you can get high search engine rankings for yourself.

The only way to get high search engine rankings and keep them is good web page content any playing
by the rules.
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Step 1: Find the right keywords

IBP's Keyword Generator

Keywords are the words that web surfers enter in search engines to find web sites. It is important that
your web site has good search engine rankings for popular keywords that are related to the theme of
your web site. In this manual, we use the term "keywords" for single word keywords and for keyword
phrases, for example "hiking boots shop chicago”.

The right keywords are important to the success of your SEO activities!

It's pointless to optimize your web pages for keywords that nobody uses in the search engines. In
addition, in order to get targeted visitors, the keywords must not be too broad or too general. IBP's
Keyword Generator tool helps you to build a list of keywords that people use on search engines to find
your web site.

Which keywords are the right keywords for your web site?

Use focused and targeted keyword phrases that are common enough so the web searcher will use
them, but selective enough that they don't return millions of matches. Very specific keywords generate
highly qualified, targeted traffic that increases your sales. The first step in choosing the right keywords
is to make them very specific.

o use keyword phrases that consist of two to four words

¢ avoid very competitive keywords

e be specific

¢ only check the keywords that are important to you

For a successful online marketing campaign, you have to target the right keywords. The keywords you
use should be relevant for your web site and web surfers should be searching for your keywords. Most
people use a two to four word phrase in a search, so phrases are very effective.

Single words cannot be promoted effectively. For example, it is not likely that someone looking for "free
software download" is going to type just "software" into the search box.

Avoid the most popular keyword phrases because you'll be competing with millions of other pages for a
search engine's attention. It is unrealistic to think that a new web site could rank number one on a
popular phrase like "mp3". More established companies who have been on the Internet for several
years will have the big advantage of a high link popularity.

Internet users who use four-word searches are more likely to purchase goods or services than those
using fewer words (source: Oneupweb Research).

1

If you want to successfully promote your web site on the Internet, you have to choose the right
keywords. If you target the wrong keywords, your web site promotion efforts will be in vain.

Further information:
Click here to read our search engine facts article about finding the right keywords for your site.
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How to use IBP's Keyword Generator

IBP's Keyword Generator is very easy to use. Click the Keyword Generator link in IBP's main window
to open the Keyword Generator window.

f:* IBP - Internet Business Promoter 8.0 Beta 5 - Business Edition
File Edit Projectz Toolz Settings Windows Help

@ IBP Administration

Make your web pages search engine ready
Currently selected project

| Example Project

Q Top 10 Optimizer...

Eﬁ Web Site Optimization Editer...
URL % Keyword Generator...

WVW Example.com % Keyword Density Analyzer...
HTML Validator...

Category k& sSearch Engine Spider Simulator...
| Activities

B Submit your web site to the search engines

Description

This iz just an example description. It doesn't mean anything. It iz just for {2 Search Engine Submitter (automatically)...

demenstration purp

Click the Next button in the first window of the Keyword Generator window to proceed.
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Step 1:

The Keyword Generator allows you to quickly access the keyword suggestion tools of popular search
engines. You can choose a keyword suggestion tool in the popup menu at the top of the window.

eyword Generator: Example Project [:|[E|g|
Step 1 of 2: Generate keywords
Enter your keyword in the gearch enging’s suggestion tool and let the search engine generate some keyword suggestions.
Then mark the generated keywords with the mouse and click the Extract Selected Keywords buttton.
Generate keywords Your keyword list
Q ) | i usa: overture v | i@ Extract Selected Keywords (3% || < IF - [3# Keyword Edior...

No. Keyword Searches
Keyword Selector Tool

Mot sure what search terms to bid on?
Enter a term related to your site and we will 4
show you: :

# Related searches that include your term

® How many times that term was searched
on last month

Get suggestions for: (may take up to 20
seconds)

shoes |%
4

Note: All suggested s=arch terms are subject
to our standard editorial review process.

© = )= o [ o=

Fertig

Enter a keyword to get suggestions for your web site.
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& Keyword Generator: Example Project

Step 1 of 2: Generate keywords
Enter your keyword in the gearch enging’s suggestion tool and let the search engine generate some keyword suggestions.
Then mark the generated keywords with the mouse and click the Extract Selected Keywords buttton.
Generate keywords Your keyword list
Q [ Z= |4 Overturs + | @ Extract Selected Keywurdk ()] 4 1F - [3# Keyword Editor..
@ &) Mo. | Keyword Searches
125857 - 1 adidas shoes 39610
2 aldo shoes 43.552
=T 3 bridal shoes 38.245
4  dieselshoss 39.085
L0 5 ecco shoes 38619
[ jordan shoes 74.901
fEEn ey 7 manshoss 120,857
a8 new balance shoss 83.114
477273 M ] nike shoes 76.301
10 prom shoes 39.212
shoes stor 11 puma shoss 42723
12 running shoes 82.436
13 shoes store 40.435
39212 14 vang shoes 35.862
15 womens shoes 380.935
bridal shoes]
36106 walking shoes o
@ wo [ @ [ oo |

If you find keywords that might be useful for your web site, select them with the mouse. You can select
the keywords just like any text you select in a word processor. Then click the Extract Selected
Keywords button to copy the selected keywords to your keyword list.

IBP will add the selected keywords to the list at the right side of the window. Not all keyword suggestion
tools provide the number of searches. For that reason, the "Searches" column might be blank for some
keywords.

The buttons above the "Your keyword list" list allow you to add, edit and delete keywords. You can also
sort the keyword list. The Keyword Editor... button opens the Keyword Editor tool in IBP. You only need
this tool when working with pay per click (PPC) search engines. This is explained later in this manual.
At the moment, you can simply ignore the Keyword Editor... button.

The number of searches is only a rough indicator.
For detailed information on how to choose your keywords, read this article (highly recommended!).

o
Tip: If you choose the suggestion tool of another search engine and select the same keywords
again, the keywords won't be added twice but the number of searches will add again.

When you've found the right keywords for your web site, click the Next button to proceed to the next
step.
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Step 2:

The last window allows you to save your keyword list. This allows you to have your keywords ready at
hand when you work with your web site.

=1

Step 2 of 2: Export keywords (optional) %
“ou can 2ave your keyword list in different formats. Import the =aved file to your pay per click =earch engine accounts.

k¥ Keyword Generator: Axandra.de

Export optionz

|:| Include =earch numbers in the exported fie

Export keyword list

[ |E| Save Keyword List A= Comma-Separated File (_.cav)... ]
[ & Save Keyword List Ag Plain Text File (). ]
[ 5 Save Keyword List As Microsoft Excel File { xis)._ ]

Copy keyword lizt to clipboard

[ % Copy Keyword List To Clipboard... ]

[ % Create Meta Keywords Tag From Keyword List... ]
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Checklist

Before proceeding with the next step, make sure that you can check the positive option on all of the
following items:

M Things you should have done:

1. Have you focused on keywords that consist of two to four words? O Yes O No

2. Have you focused on keywords that will bring you targeted visitors O Yes O No
instead of keywords with a high search volume?

3. Have you avoided keywords that consist of only one word? O Yes O No

4. Are your keywords so targeted that it is very likely that they'll attract O Yes O No
visitors that are interested in your products?

5. Do you know which keywords potential customers use to find web O Yes O No
sites that are similar to yours?

M Things you should know:

1. One word keywords are not very effective because they are not very O | know that
targeted. In addition, the competition for these keywords is very high
and it is very difficult to get good rankings for them.

2. Web surfers might not use the keywords you expect. For example, O | know that
people searching for "rhinoplasty” might actually enter "nose job" as
the keyword. It is important to find the keywords that potential
customers really use.

3. Internet users who use four-word searches are more likely to O | know that
purchase goods or services than those using fewer words (source:
Oneupweb Research).

Can you answer positively to all questions? Great! You can now proceed with the next search engine
optimization step.

1

Don't cheat yourself. If you want to get the best results for your web site, you really should be able
to make the positive choice on all the items before you proceed.
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Step 2: Optimize your web pages
How to optimize your web pages

When you have found the right keywords for your web site, you have to optimize your web pages for
high search engine rankings. Only optimized web pages can have good search engine rankings.

Optimizing your web pages involves two steps:

¢ you should optimize your web pages for your important keywords
¢ you should make sure that the HTML code of your web pages is error free

Optimizing your web pages for your keywords makes sure that your web pages can be found for these
keywords. Checking the HTML code of your web pages makes sure that search engines can parse
your web pages.

1

IBP helps you to optimize your web pages and it also helps you to check the HTML code of your
web pages. If you prepare your web pages with IBP, you can be sure that they are in the best
position for high search engine rankings.
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IBP's Top 10 Optimizer

Submitting your web site to search engines is pointless if your web pages aren't optimized for search
engines. Most likely, your web site will be listed at position 14,527 or search engines may not even
index it at all.

Most search engines display 10 results on the first page, and relatively few searchers click through to
look at the second page. According to usability expert Jakob Nielsen, "Users almost never look beyond
the second page of search results." Danny Sullivan, ClickZ Search Engine Marketing Columnist, puts it
this way:

"Being listed on position 11 or beyond means that many people may miss your web site."

For that reason, optimizing your web pages is a very important step in your web site promotion
campaign. IBP offers three tools that help you to optimize the your web pages for high search engine
rankings: IBP's Top 10 Optimizer, IBP's Keyword Density Analyzer and IBP's Web Site Optimization
Editor.

1

Before submitting your web pages to search engines, you must make sure that they are optimized
for your important keywords and for the special search engines you're targeting.

If you optimize your web pages with IBP before submitting, you can be sure that they will get the
best possible search engine rankings. Optimize one web page for one or two keywords. If you
have many web pages, you should optimize one web page per keyword.
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How to use IBP's Top 10 Optimizer

IBP's Top 10 Optimizer is very easy to use. A step by step assistant guides you through the process.
Click the Top 10 Optimizer link in IBP's main window to start the Top 10 Optimizer.
Step 1:

Enter the URL of the web page for which you want to obtain high search engine rankings. The Is the
URL correct? button allows you to check if the URL works or if it contains a typing mistake.

& Top 10 Optimizer: Example project |;||§|g|

Step 1 of 9: Enter web page URL
Enter your web page URL.

Enter the URL of the web page that should obtain a high =earch engine ranking:
hitp/tvew w . example.com | [ "Y'= the URL comrect?

(@ B || ne Q) Cancel

Click the Next button to proceed to the next step.
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Step 2:

Select the search engine on which you want to obtain high rankings. You can select a search engine by
clicking on its name.

The search engines are sorted by language. To quickly select a major search engine, use the Select a
major search engine popup menu. To view all search engines within a language category (for example
"English™) click the small + button next to the language name.

op 10 Optimizer: Example project E|@|g|
Step 2 of 9: Select search engine
Select the =earch engine on which you want to obtain a high ranking. Use the popup menus at the right to quickly =elect a %
zearch engine.
Select the name of the search engine on which yvou want to obtain a high ranking:
Hame Country ’lﬁ"‘ Select a major search enging - l
= Major Players |
mE AftaVista.com (U.S.) usa [JJ,_? Sort Search Engine List ]
EE HotBot.com Google (any language) UsA
EE HotBot.com Inktomi (any language) UsA
EE AlTheWeb (preset settings) UsA
EE AOL.com Usa
BEE Ask.com Usa
I S
EE Lycos.com Usa L3
EE MSN.com Usa
EE Teoma.com Usa
EE Yahoo.com Usa
Danish
Dutch
E:.gnl:i: v| | Ewandal | [ colepsear |

[@ Back l | text @_l cancel

Click the Next button to proceed to the next step.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



@ Step 2: Optimize your web pages

Step 3:

Enter the keyword for which you want to obtain a high ranking on that search engine. It's very important
that you choose your keywords wisely. If you haven't done it yet, read the chapter
Find the right keywords 161 in this manual.

Enter a =ingle gearch term (keyword or key phrase} for which you want to obtain
a high =earch engine ranking:

|shue shop chicagu|

) How to choose the most profitable keyvword

Click the Next button to proceed to the next step.
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Step 4:

IBP will now get the web pages that currently have a top 10 ranking for that search term on the
selected search engine. These are the pages that will be analyzed by IBP. If you only want to analyze
some of these pages, you can delete one or more URLs from the list.

Compare your web page with these web pages:

il |htlp:.f.fu:hicagu.c'rtysearch.cumfsectinnrshnpping

2 | hitp:#/chicago.citysearch.com/profilef3877539/%3Fcelink%30cs_boc_lw_2_2

3 | hitp:iheww fantasycostumes comicategory. cfm%3F Category%e30200%26CFID%:

http:ifjerz.zetonhil.edu/personall

SREEEEEREE
il )l )l ] o
o] e oo e o e o]

ttp-d/marriott. comiproperty/fodors. mi%3Fzection%30=shopping %28ty % 3D Chicar

ttp:i/ztore.nordstrom. com/categoryitab azp%3Fcategory% 3023767 78~2372203°

ttp-iftravel yahoo com/p-travelguide-2824750-g_bani_shoes_chicago-i

4|

& |h

&: ||1

I | hitp:ihweww chicagotribune. com/shopping/printtoweby
& |h

9|

http:ihe e madizonandfriends. com!

10: | hitp:iheeww nbwebexpress. comidefault.asp

Delete URL

View HTML source code

Open URL in web browser

Click the Next button to proceed to the next step.
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Step 5:

This window allows you to choose additional settings. In general, you should use the preset choices.

Analysiz epticns
Foliow frameszet link if the frame=set containz only one link
If the web page contains a Meta Refresh link, follow the link and analyze the linked web page instead

Only analyze web pages that contain the keyword in the HTHML 2ource (recommended

&) How to change the way the kevwaord density is measured

Click the Next button to proceed to the next step.
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Step 6:

Select the web page elements you want to analyze in this window. In general, you should analyze all
elements.

Check all web page elements that =should be analyzed. It's recommended to
check all web page elements. If you want, you can alze change the order in
which the web page elements should appear in the report;

Document Title A Check A
META Keywords
META Description
Body Text =
First Sentence of the Body Text
Link Popularity
URL 7
H1 Headline Texts @
H2 Headline Texis
Same Site Link Texts . %
Outbound Link Texts 0
Inbound Links
Same Site Link URL=s
Outbeund Link URL=
MG ALT Attributes
HTWML Comment Tags
General Advice s

HEHEEREEEEEEEEEE

Click the Next button to proceed to the next step.
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Step 7:

This window allows you to specify additional report settings. If you are using IBP for the first time, you
should not change these settings.

Chapter contents
Include “Their Contents™ section
Include ™our Contents” section %

Include "Advice” section:

Show complete advice 2ection b4

|:| Include "Detailed Analyzis™ section

Contentz of the "Link Popularity™ chapter (every option below takez zome time)

get link popularity numbers from thiz search engine:

EE Altavista.com (U.5.) w

|:| Check if a web 2ite iz linked from The Open Directory Project (dmoz.org)

|:| Check if a web site iz linked from the Yahoo directory (USA)

Click the Next button to proceed to the next step.

Step 8:

IBP analyzes the top 10 ranked web pages and compares them to your web site. This can take some
time because IBP analyzes many aspects that could be important for a high search engine ranking.
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Step 9:

The last step is the most important step of IBP's Top 10 Optimizer. It shows the results of the web
page analysis. The report tells you in plain English what you have to do to improve the ranking of your
web page for the selected search term on the selected search engine.

%] Top 10 Optimizer: Example Project

Step 9 of 9: Create report
Mow create a report in the desired format {.doc, .htm, .pdf, .t=t). You can customize the report by *J

clicking the Customize Report button.

N .
P B P I -

Customize Report... Print Preview ... View Report Az Save Report Az

be accessed.) -

10. http-/fwwnw chicagofashionista com/chicago-events htm

. show shop chicago
. show

. shop

B s e

. chicago

Document Title

The document title is the text within the <title___</title= tags in the HTML code of your web page. This chapter tries to
find out how to use the search term “"show shop chicago” in the document title and if it's important for Google com.

Example: <title=Your web page title</title=

http://info. japcaruso. com/description-8-1-shop_nbe. html

The buttons above the report preview allow you to view the report as a web page (HTML), PDF, text or
Microsoft® Word® document (the latter is only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.

Click the Customize Report... button to change the layout of the report and to customize the report with
your company information. The settings in the Customize Report window can only be changed in the
Business edition of IBP.
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1

What you have to do now

Read the report carefully and follow its instructions. If you have to change something on your web
page to improve the ranking, IBP will mark this with one (">") or two arrows (">>"), depending on
the importance of the advice.

To edit your web page, open it in IBP's Web Site Optimization Editor and follow the advice in the
report. If your web page is already well designed for a certain aspect, you'll see an "OK" next to the
analyzed web page element.

Upload your changed web page to your host server and create a new report with the Top 10
Optimizer until the report shows "OK" for all analyzed web page elements. Now your web page is
fully optimized for a high ranking on the selected search engine for the chosen keyword.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



Step 2: Optimize your web pages X

How IBP's Top 10 Optimizer measures

This chapter tells you how the Top 10 Optimizer analyzes the elements of the top 10 ranked web
pages and of your web page. You don't have to know it if you just want to use the Top 10 Optimizer.
However, if you think that IBP calculates anything wrong, you should read this chapter first. There are
different methods to calculate the same thing, so we decided to publish how IBP's Top 10 Optimizer
measures in detail.

How IBP's Top 10 Optimizer works

IBP's Top 10 Optimizer uses a proven search engine optimization method that really works. It
analyzes the web pages that currently have a high ranking for your important keyword and it
compares them to your site. Since these pages have a top 10 ranking, they must have done
something right.

Analyzing the HTML code of the top 10 ranked web pages is time-consuming work and many people
don't know which parts have to be analyzed and how. That's why we developed IBP's Top 10
Optimizer tool. With IBP, analyzing the top ranked web pages is as easy as 1-2-3.

The Top 10 Optimizer analyzes the top 10 results from a selected search engine. It tells you how the
search engine ranks web sites by finding out what the top 10 web pages have in common. Then it
compares your web page with the top ranked pages. A detailed report tells you in plain English what
you must change on your pages to obtain a top ranking for yourself.

IBP's advice is based on the in-depth analysis of the current, up-to-the-minute top 10 results in the
selected search engine. It is specifically for your important keyword and specifically for the selected
search engine.

IBP high quality analysis results are always up-to-date, specific, and accurate. You won't get that
level of search engine optimization accuracy with any other tool.

User agents and cloaking

If you visit a web page with a web browser, then your web browser will tell the server its name. For
example, if the web browser application sends the server the text ‘Mozilla/4.0 (compatible; MSIE 5.5;
Windows NT 5.0)', then the server knows that the web browser is "Microsoft® Internet Explorer®" on
a Windows 2000 computer. The identification line is called the "user agent" of the web browser
application.

Some webmasters tell their servers to send a different web page if the user doesn't use Microsoft's
Internet Explorer. For example, if Google's web crawl application visit their web site, then their server
will send a different web page, one with more search terms and specifically optimized for Google.
This method is called "cloaking".

The Top 10 Optimizer uses a built-in web browser to visit the search engine web sites and all other
web sites. The Top 10 Optimizer knows the user agent names of the search engines and will use
them according to the search engine you've selected. For example, if you've selected "Google" as
the search engine, then the Top 10 Optimizer will use a typical Google user agent name to visit the
web pages.

That way, the Top 10 Optimizer tries to get the same web page from the server as the search engine
crawl application, and you will be able to optimize your web page exactly the same way as the top
ranked web page.
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This also means that the Top 10 Optimizer might return other results than those that you'll get when
you manually visit the top 10 ranked web pages. Please remember this before contacting us
because you think that the Top 10 Optimizer returns wrong results.

Keyword density

Keyword density tells you how much of a text is keyword. For example, if the keyword is "music" and
the text is "music shop", then one out of two words are keyword, so the keyword density is 50% in
this example. IBP can also calculate the keyword density based on the number of characters. You
can specify this in the General Settings window in IBP.

Number of search terms

There are different methods to calculate the number of search terms in a text. For example,
everyone agrees that "music shop owner", as well as the URL "www.musicshopowner.com", contain

the keywords "music", "shop" and "owner".

However, if the keyword consists of more than word, for example "music shop", then the Top 10
Optimizer demands a space between the words. So in our example, the key phrase "music shop"
can be found in the text "music shop owner". However, the key phrase "music shop" cannot be found
in the URL "www.musicshopowner.com".

To find key phrases in the URL, the Top 10 Optimizer changes the URLs. For example, if the URL is
"http://www.music-shop-owner.com/sales.htm", then the text "music shop owner sales" will be
extracted. This means that before counting the number of search terms, the Top 10 Optimizer filters

common URL elements such as "http://", "www.", ".com" and ."htm". In addition, the characters "-",
", " and "~" will be regarded as spaces.

Why doesn't the Top 10 Optimizer adjust my web pages automatically?

It's not possible to automatically adjust your web pages. Every web page has its own design and
uses its own HTML code.

If web pages were automatically adjusted by a software program, all web sites would look the same
sooner or later. Some tools automatically create "optimized" web pages for you. These pages are
called "doorway pages" or "advertising pages". They are supposed to look good to search engines
but they are ugly and meaningless to human web surfers. Search engines don't like that kind of
automatically created pages and they consider this as spam.

For that reason, IBP's Top 10 Optimizer doesn't automatically adjust your pages. You'll get much
better results if you follow the advice in IBP's Top 10 Optimizer report and change the pages
yourself. IBP's Web Site Optimization Editor can help you to quickly adjust your web pages.
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IBP's Keyword Density Analyzer

If you have optimized your web pages with the Top 10 Optimizer, 2Ait's usually not necessary to use
the Keyword Density Analyzer. You can proceed directly to the Web Site Optimization Editor%ﬁ.
However, some web promotion agencies want to offer their customers keyword density reports. That's
why we included that feature in IBP.

Keyword density is the relation of a keyword to the other words in a web page element. For example,
the web page title

<title>This is just an example for a web page title</title>

has a keyword density of 20% because seven out of 35 characters in this title make the word
"example".

The keyword density analyzer of IBP allows you to analyze the keyword density of your web pages.
You can also compare the keyword density of certain parts of your web page, and compare the
keyword density of one page with a second web page.

Why is the right keyword density important?

Some search engines penalize web sites that use the same keyword over and over on their pages to
get a high ranking for that keyword ("keyword stuffing"). This might happen by mistake if you overuse
your most important keyword on your pages. To avoid getting banned on search engines, make sure
that your web pages have the right keyword density. As mentioned above, this can also be done with
the Top 10 Optimizer tool.

The right keyword density will help you to improve the search engine placement of your site.
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How to use IBP's Keyword Density Analyzer

Like all IBP tools, the Keyword Density Analyzer is very easy to use. A step by step "assistant" guides
you through the process. Click the "Keyword Density" link in IBP's main window to start the Keyword
Density Analyzer.

Step 1:

Enter the URL of the web page you want to analyze. The Is the URL correct button allows you to check
if the URL works or if it contains a typing mistake.

& Keyword Density Analyzer: Example project

Step 1 of T: Select web page
Select one of your web pages to check itz keyword density. YWou can select a web page that is on

your hard digk, or one that i available on the Internet.

&

() Analyze this URL:

|ht‘t|:|:.h'www.exﬂm|:|le.cum

[ "% s the URL correct?

(:}ﬁ\naryzethisﬂle on your hard digk:

F g Edit File

© = =9 [ == ]

If you want to analyze the keyword density of a file on your hard disk, use the second edit field. Click
the Next button to proceed to the next step.
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Step 2:

If you want, you can compare the keyword density of the analyzed web page with the keyword density
of another web page. For example, you could compare your own web page with a competitor web

page.

Just enter the URL of the web page with which you want to compare your page in the first edit field or
select a local file by clicking the "..." button.

@ Mo cemparizen with a =ecend web page

(:} Compare the first web page with this URL {e.g. the URL of a competiter web page with a high ranking):

O Compare the firzst web page with thiz file on your hard dizk:

Click the Next button to proceed to the next step.
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Step 3:
This step allows you to choose for which keyword the density should be calculated. You can enter your

own keywords in the first text box or you can let IBP's Keyword Density Analyzer extract all keywords
from the analyzed pages by selecting the second option.

@ﬂnaryze the keyword density for these words or phrases (enter one per ling}:

shoez [@ Add Keywords From META Keywords Tag...
shoe shop
sneakers
chicago

(:} Extract all relevant keywords from the web page automaticalty

ab

aber

able
about
above
abril
absolutely

(21

| £

Click the Next button to proceed to the next step.
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Step 4:

This window allows you to choose which web page elements should be analyzed. In general, you
should analyze all web page elements.

Which web page parts should be analyzed

Document Title AllLink URLs

Body Text [¥] All Link Texts

Bold Body Text Same Site Link URLs Uncheck Al
META Keywords Same Site Link Texts

META. Description Qutbound Link URLs

[¥]H1 Headline Texts [v] Outbound Link Texts

H2 Headline Texts MG ALT Attributes

H3 Headline Texts HTML Comments

H4 Headline Texts [¥] Web Page Parts Combined

ks

e Document Title: this is the title of the web page (as specified with the HTML tags
<title>...</title>)

e Body Text: this is the visible text of the web page

¢ Bold Body Text: this is the visible text of the web page between <b>...</b> tags

o META Keywords: this is the text in the invisible META Keywords tag

o META Description: this is the text in the META Description tag, which is not in the visible text

e H1-H4 Headline Texts: this is the text between the headline tags, for example the <h1>...</h1>
tags

e All Link URLSs, Inbound Link URLs, Outbound Link URLs: these are the link URLs in the <a>
tags

o All Link Texts, Inbound Link Texts, Outbound Link Texts: these are the link texts between the
<a>...</a>tags

o IMG ALT Attributes: this is the text in the <img alt> attributes

e HTML Comments: this is the text in the HTML comments <!-- ... -->

e Web Page Parts Combined: this includes the document title, all meta tag contents, the body
text, all link URLs, <img alt> attributes and the HTML comments

Click the Next button to proceed to the next step.
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Step 5:

This window allows you to choose additional settings. In general, the preset choices will serve you well.

Howe the keyword density should be determined

gnﬂryze whole words only (recommended )

When analyzing whole words only, the word "swim”, for example, will be found in the 2entence "l can
swim here” but net in the 2entence " went 2wimming™.
DAnatyze keywords caze sensitively (not recommended)

When analyzing keywordz caze sensitively, the words “test” and "Test" are analyzed as different
words.

Keyword arrangement in the report

") Sort keywords alphabetically
@ Sort keywords by keyword density

Click the Next button to proceed to the next step.

Step 6:

IBP analyzes the keyword density of the selected web page.
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Step 7:

The last step shows you the result of the keyword density analysis. Depending on the results, you
might want to edit your web page to change the keyword density.

%) Keyword Density Analyzer: Example Project EWE il

Step 7 of T: Create report
MNow create a report in the desired format (.doc, .htm, .pdf, .txt). Y'ou can customize the report by
clicking the Customize Report button.
7 Bl P 2!
Customize Report... Print Preview ... View Report Az kSave Report Az M
Tl
Document Title
http:/fwww.example.com/ =
Keyword or key phrase Number of characters ||l
shoe shop chicago 0 of 3(0,0%) 0 of 16 (0,0%)
shoe shop 0 of 3(0,0%) 0 of 16 (0,0%)
sneakers 0 of 3 (0,0%]) 0 of 16 (0,0%)
shoes 0 of 3(0,0%) 0 of 16 (0,0%)
[
Body Text
http:/lwww.example.com/
Kopword or oy phrace !
I | &

Back Cloze

H |

The buttons above the report preview allow you to view the report as a web page (HTML), PDF, text or
Microsoft® Word® document (the latter is only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.
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IBP's Web Site Optimization Editor

IBP's Web Site Optimization Editor helps you to quickly make changes to your web pages so that they
are compliant with the advice of IBP's Top 10 Optimizer. Click the Web Site Optimization Editor link in
IBP's main window to start the editor.

@3 Website-Optimierungs-Editor: real-estate-costa-blanca (alle)

Select a web page file kS C:\Dokumente und Einstellungeniohan...CheckY ourLinkPopularity. comiindex.htm | Save File (Ciri+3)
cunﬂrmatmn.htr: Local Search Tags \ Qther Meta Tags \ HTHL ‘\k Preview \I\ Top 10 Report
[Z] contact.htm
3 course-thanks 3 :{ Title [%-\f\ MetaDescr | Metakeyw | LinkTexts L MGALTs
[£] howitworks htr
E] howitworksd. Edit the web page title: 70 Zeichen, 13 Waorter
E] index. htm Shoe zhop Chicago: Get the best =hoes and sneakers for the best price.
E] link-popularity-z
E] link-popularity-c
[£] link-popularity-i !
link-popularity-s Keywerd density in the web page title:
[Z] link-to-us.htm o
| o 3 — Keywords CQuantity Density Po=zition
= shoes 1 Ir 33
Enter keywords (one per line) = : shop shop chicago 0 0,0
zhoss zneakers 1 I 43
zhos hop P shoe shop 1 [ 1
sneakers
zhop shop chicago
y
Analyze Competitor =
@ Download Competitor Web Page... @) 'hat is the web page title? @) Which contents sheuld the web page title contain?

When you ran IBP's Top 10 Optimizer you probably received many suggestions on how to change your
web page. IBP's Web Site Optimization Editor helps you to quickly apply these changes to your web
pages.
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Do the following to edit your web pages:

Step 1: Select your web page in the Select a web page file list.

he Select a web page file list is a simple file dialog that allows you to select web pages that are stored
on your hard disk. The Web Site Optimization Editor cannot edit files directly from your web site. The
files must be on your hard disk.

Select a web page file

el

£

---- &| confirmation.html
45| contact.htm

4| courze-thanks.htm
45| howitworks.htm

45| howitworksd.htm

"
link-popularity-article.hi
48] link-popularity-course.t
4] link-popularity-links.htrr

E link-popularity-screens
i8] link-to-us.htm

hd
'

(If you don't have a copy of the web page you want to edit on your hard disk, select Save As > HTML
Source in the File menu of your web browser to save a copy of the page to your hard disk.)

Step 2: Enter the keyword for which you want to optimize your web page in the Enter keywords

box.

Enter the keyword for which you want to optimize your web page in the second box on the left side.
This should be the same keyword that you used in IBP's Top 10 Optimizer.

Enter keywords (one per line)

link popularity

*
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Step 3: Go through the panels and optimize the web page

The panels represent the different elements of the web page. The Title panel shows the content of the
<TITLE> </TITLE> tag in the HTML source of the web page, the Description panel shows the content
of the META description tag, etc.

Click the Title panel to edit the title of the web page. Change the title according to the suggestions of
IBP's Top 10 Optimizer report. As you type, IBP's Web Site Optimization Editor will automatically
update the Keyword Density and other information that is related to the keyword.

That allows you to quickly change the title according to the suggestions of IBP's Top 10 Optimizer so

that your web pages are prepared for top 10 search engine rankings. Click the question mark icons at
the bottom of each panel to get further information about the selected web page element.

/

¥# What iz the web page titl=?
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To edit more complex parts of your web page, click the HTML panel. That will open the plain text
HTML editor:

—?\I\Trtle L metaDeser L Metakeyw | LinkTexts L mMGALTs

Local SearchTags . OtherMetaTags | HTML | Preview | Top 10 Report

e | sopm o0 | R o

36 Sl

=¢ <tds<img height="2" width="15" src="images/spacer.gif">

=¢ = /td> '

37 '

=+ <td bgoolor="#eeceee"><span class="normal">

38 L
=+ <table border="0" cellpadding="10" cell=spacing="2"

=4 width="100%">

=+ =tr>
S4mskE1.ink Popularity Check is a <b>freeware<,/b> program

that checks the link popularity status of your web =site
search engines and compares it to other web

the Internet (for example your competitors).

£+ «<p>Link Popularity Check is completely =safe to install
=+ on your system. It will not change the system registry
£+ and it will not make any unauthorized connections from
=+ your system. The software also includes an uninstaller.
=+ < /td>

Line: 40 Colurnn: 237

The plain text HTML editor allows you to directly edit the HTML code of your web page. You can edit
the body text and other web page elements that way.

Step 4: Save your work and upload the optimized web page to your web server

Click the Save File... button in the upper right corner of this window to save your work.

I saveFie

Then you can upload the optimized web page from your hard disk to your web server. IBP's Web Site
Optimization Editor hasn't changed the location of the web page file on your hard disk. You can upload
the optimized file with the same tool you normally use to upload your pages.
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1

Click the Top 10 Report panel in the Web Site Optimization Editor to view the latest Top 10
Optimizer report that you have created in the currently selected project. That way, you can quickly
adjust your web page according to the suggestions in the report.
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General optimization tips

In addition to the advice of IBP's Top 10 Optimizer, the following tips and techniques can help you to
improve the ranking of your web site:

1. Don't use frames

If at all possible, avoid frames. Many search engines have difficulty with frames and it is very difficult
to get high search engine rankings for web sites that use frames.

Google says about frames: "Reasons your site may not be included: Your page uses frames. Google
supports frames to the extent that it can. Frames tend to cause problems with search engines,
bookmarks, emailing links and so on, because frames don't fit the conceptual model of the web
(every page corresponds to a single URL). If a user's query matches the site as a whole, Google
returns the frame set. If a user's query matches an individual page on the site, Google returns that
page. That individual page is not displayed in a frame -- because there may be no frame set
corresponding to that page."

Yahoo has a similar statement: "Yahoo! Slurp follows HREF links. It does not follow SRC links. This
means that Yahoo! Slurp does not retrieve or index individual frames referred to by SRC links."

Don't use frames on your web site if you want to have high search engine rankings!

2. Avoid Flash and other multimedia elements

Most search engines cannot index Flash pages. The normal text content on your web pages matters
most to search engines. If you must use Flash on your web site, make sure that you also offer
normal text for the search engines.

3. Don't use welcome pages

Some web pages use a "Welcome to our web site" image with a link to the actual site as the index
page for the web site. Don't do this. Some search engines might not follow the link on the welcome
page. In addition, most web surfers don't like these welcome pages.

4. Avoid dynamically created web pages

Databases and dynamically generated pages are great tools to manage the contents of big web
sites. Imagine having to manage the Web site contents of the New York Times without databases.
Unfortunately, dynamically generated Web pages can be a nightmare for search engine spiders
because the pages don't actually exist until they are requested. A search engine spider is not going
to be able to select all necessary variables on the submit page.

Some search engines can index dynamically pages to a point, but even Google states that they have
problems with dynamically created pages: "Reasons your site may not be included in Google: Your
pages are dynamically generated. We are able to index dynamically generated pages. However,
because our web crawler can easily overwhelm and crash sites serving dynamic content, we limit
the amount of dynamic pages we index."
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4. Make sure that you allow search engine robots to index your site

Imagine you're an Internet marketing service company and you keep trying very hard to get top
rankings in the search engines for your customer. Even after several weeks, the customer's web site
hasn't been listed in any search engine. Then you start to realize that the search engine spiders and
robot programs cannot access the web site because your customer blocks them because the
robots.txt file is not properly configured. Details about the robots.txt file can be found here.

5. Make sure that search engine spiders can access your web site

Search engine spiders don't have the functionality of full-fledged Web browsers such as Microsoft
Internet Explorer, Firefox or Netscape Navigator. In fact, search engine robot programs look at your
Web pages like a text browser does. They like text, text, and more text. They ignore information
contained in graphic images but they can read <IMG ALT> text descriptions.

This means that search engine spider programs are not able to use Web browser technology to
access your site. If your Web pages require Flash, DHTML, cookies, JavaScript, Java or passwords
to access the page, then search engine spiders might not be able to index your Web site.

6. Avoid special characters in your URL

Most search engines have problems indexing web pages when their URLs contain special
characters. The following special characters are known to be "search-engine-spider-stoppers":

* ampersand (&)

* dollar sign ($)

* equals sign (=)

* percent sign (%)
* question mark (?)

These characters are often found in dynamically generated Web pages. They signal the search
engine crawler program that there could be an infinite loop of possibilities for that page. That's why
some search engines ignore web page URLs with the above characters.

7. Choose areliable and fast hosting service

Your web page should be hosted by a reliable hosting service. Otherwise, it could happen that your
web server is down when a search engine spider tries to index it. If your web site fails to respond
when the search engine's index software program visits your site, your site will not be indexed. Even
worse, if your web site is already indexed and the search engine spider finds that your site is down,
you'll possibly be removed from the search engine database. It's essential to host your web site on
servers that are very seldom down.

Search engine crawler programs that index Web pages don't have much time. There are
approximately 4-6 billion Web pages all over the world and search engines want to index all of them.
So if the host server of your Web site has a slow connection to the Internet, you may experience that
your Web site will not be indexed by the major search engines at all.

You may also want to limit the size of your homepage to less than 60K. It'd also benefit the still
numerous users that connect to the Internet with a slow modem. For even the casual Internet user,
the performance of a Web site can make the difference between pleasure and frustration.
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The importance of valid HTML code

Many webmasters overlook a very important aspect of web site promotion: the validity of the HTML
code.

What is valid HTML code?

Most web pages are written in HTML. As for every language, HTML has its own grammar, vocabulary
and syntax, and every document written in HTML is supposed to follow these rules.

Like any language, HTML is constantly changing. As HTML has become a relatively complex
language, it's very easy to make mistakes. HTML code that is not following the official rules is called
invalid HTML code.

Why is valid HTML code important?

Search engines have to parse the HTML code of your web site to find the relevant content. If your
HTML code contains errors, search engines might not be able to find everything on the page.

Search engine crawler programs obey the HTML standard. They can only index your web site if it is
compliant with the HTML standard. If there's a mistake in your web page code, they might stop
crawling your web site and they might lose what they've collected so far because of the error.

Although most major search engines can deal with minor errors in HTML code, a single missing
bracket in your HTML code can be the reason if your web page cannot be found in search engines.

If you don't close some tags properly, or if some important tags are missing, search engines might
ignore the complete content of that page.

How can you check the validity of your HTML code?

Select the "HTML validator” in IBP's main window. IBP will connect you to an official HTML validator
that will check the code of your web pages. Although not all HTML errors will cause problems for your
search engine rankings, some of them can keep web spiders from indexing your web pages.

1

Valid HTML code makes it easier for search engine spiders to index your site so you should make
sure that at least the biggest mistakes in your HTML code are corrected.
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Checklist

Before proceeding with the next step, make sure that you can tick "Yes" and "l know that" to all of the
following items:

M Things you should have done:

1. Does your web site consist of at least six individual web pages? O Yes O No

2. Does each of these web pages contain at least 200 words of visible O Yes O No
text?

3. Do your web pages contain so much text content that it is easy for O Yes O No
web surfers and search engines to find out what your web site is all
about?

4. Are your web pages linked so that search engines and web surfers O Yes O No

can find all web pages of your web site through the links on other
pages of your site?

5. Do you have optimized at least four of your web pages for your O Yes O No
keywords? Each web page should not be optimized for more than one
or two keywords or key phrases.

6. Have you made sure that the HTML code of your web pages is valid O Yes O No
so that search engines don't have difficulty when they try to index your
web site?

7. Have you removed frames wherever possible on your web site? It is O Yes O No

very difficult to get high search engine rankings with a web site that
uses frames.

8. Have you made sure that you don't use a welcome page or intro page O Yes O No
on your web site? Many search engines won't be able to index your
site if you use such a page.

9. Do you use as few Flash elements as possible? Search engines O Yes O No
cannot index them properly.

10. Have you added some optimized static pages if your web site is O Yes O No
dynamically created? Many search engines have difficulty with
dynamically created web pages.

11. Do your web pages look attractive to human web surfers although O Yes O No
they are optimized for search engines?
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12. Would you go to your web site instead of a competitor web site if you O Yes O No
were a web surfer?

13. Does your web site have its own domain name and is it hosted on a O Yes O No
fast and reliable web server?

14. Could you tick all yes-boxes in the Find the right keywords checklist in O Yes O No
the previous chapter?

M Things you should know:

1. When you optimize your web pages for Google, IBP's Top 10 O | know that
Optimizer will masquerade as Googlebot (Google's web page spider)
so that it gets the same pages that Googlebot gets when visiting a
web page.

That means that your web server logs might show a visit of the
Googlebot although it might not have been there. It was IBP,
masquerading as Googlebot. It's the same with Yahoo and MSN
Search.

Can you answer "Yes" to all questions and "I know that"? Great! You can now proceed with the next
search engine optimization step.

1

Don't cheat yourself. If you want to get the best results for your web site, you really should be able
to make the positive choice on all the items before you proceed.
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Step 3: Submit your web site

IBP's Search Engine Submitter

IBP offers powerful search engine submission tools that help you to submit your web site to search
engines, special interest sites and Internet directories. In contrast to other search engine submission
tools, the IBP submission tool acts like a real person. It goes to the original submission page of a
search engine, enters all necessary information, waits a moment and (if possible) clicks the Submit

button for you.

A submission with IBP is exactly the same as a manual submission by a real person. The difference is
that you'll save a lot of time and work with IBP. Submitting your web site to search engines and Internet
directories will bring your web site more visitors and it will increase the link popularity of your web site.
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1

Why IBP's search engine submission tool is different

Most search engines don't like submissions from automated submission tools. The reason for that
is simple: the creators of most search engine submission tools don't care about the specific rules
of the search engines and they just want to list as many engines as possible. In addition, they
access the search engine submission result pages directly without going to the actual submission
page of the search engine.

The result is that search engines receive a lot of spam from those submission tools. You can be
sure that your submission will be ignored if a search engine finds out that you used such a tool to
submit your site.

IBP is different. Automatic submissions with IBP are exactly the same as a manual submission by
a real person. IBP doesn't access submit result pages directly. IBP submits your web site just like
a real person:

1. IBP opens an invisible MS Internet Explorer® web browser window and goes to the search
engine submission page.

2. IBP automatically enters all required information in the right edit fields, waits a moment
and clicks the Submit button for you.

Those are exactly the same steps a human web surfer would take. The difference is that IBP can
visit many search engines at once and saves you having to enter the same data again and again.
IBP will do it all for you. You'll save a lot of time while following all search engine rules. Finally,
there's a software tool that can automate manual submissions for you.

Enter wour name:

IBP automatically enters all Pefor Parker

1 necessary information in the
ariginal submission forrm of
the search engine. Enter wour UEL:
http://www. real-g;
IBP automatically clicks the Select a category:

2 Submit button for you and
proceeds with the next
search engine.
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How to use IBP's Search Engine Submitter

IBP's Search Engine Submitter is very easy to use. A step-by-step "assistant" guides you through the
submission process.

Step 1:

Select the search engines to which you want to submit your web site URL in step one of the Search
Engine Submitter window. The Quick selection area on the right side of the window allows you to
quickly select a group of related search engines. Only select search engines that are relevant to your
business or country.

&3 Search Engine Submitter (automatically): Example project

Step 1 of 3: Select search engines
Check the check boxes of the search engines to which you want to submit. Onhy select =earch engines that are relevant to your

buzinezs or country.

Search enginez: {151 of 151 =earch engines checked) Quick selection
M ame Submitted | Country Language Fating
=] UK =earch engines ~
Abacho.co.uk £ United Ki..  Englizh i
FindOnce.co.uk £ United Ki..  Englizh e
Found¥a.co.uk United Ki.. ~ English [ﬁ“ Check By Language v]

Gasta.co.uk
Google.co.uk
Mirago.co.uk
MSN.co.uk
SearchlK.com
SparkSearch.com

= USA & General =earch engines

United Ki... Englizh L
United Ki..  English P [ﬁ' Check By Search Engine Country l
United Ki... Englizh o
United Ki... Englizh o
United Ki... Englizh o
United Ki English o ’|ﬁ“ Check By Last Submission - ]

AdmCity.com == Usa Al - [ {f  SorSearchEngmelist ~ l
Alexa.com EE USA Al aww

Allestra.com EE USA All g

Amfibi.com EE USA All g

Ay-Up.com EE USA All -

BigFinder.com EE USA All g

Eamf com Eusa Gl il How to change a search engine's

[#] Click&ndSearch.com EE USA All LR B 7 L status errating

© = )= o (o= ]

If you've selected search engines that might not accept your submission, IBP will warn you. You can
then deselect the conflicting search engines in the window.
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Step 2:

Now IBP automatically submits your web site to the selected search engines.

The Maximum number of concurrent connections menu allows you to specify the number of
submissions that will be performed at the same time. The higher the number, the faster the submission
process will be. Note that you need a fast Internet connection and a lot of RAM for high numbers. We
recommend using no more than eight concurrent connections.

€3 Search Engine Submitter (automatically): Example project

Step 2 of 3: Automatically submitting to the search engines N >
IBP iz currenthy submitting your web site project to the selected D
zearch enginez. IBP usez a real web browser to submit web sitez. %g

3 concurrent coennections, 103 submizsions remaining Mazximum number of concurrent connections:
F-- Google.com.au Submitted successfully.
il Sensis.com.au Max. 175 =ecs - Waiting before submitting to the search engine... - Fertig =
= ATSearch.at Submitted successfully.
I Daante Max. 179 =ece - Waiting for result page after submitting... - Fertig
= Aonde.com Max. 178 =ecs - Waiting before submitting to the search engine... - Fertig -
I+l Google.ca Waiting...
10 FHG.dk Waiting...
:-Guugle.dk Waiting...
1 N adminet.fr Waiting...
I Buisn.fr Watting...
B coon.de Waiting...
-Agﬂda.de Waiting...
B 5iveron.de Waiting...
B Cainvieb.de Waiting...
B mana.de Waiting...
B Erip.com Watting...
B cooglede Waiting...
B chmaschine21.de Waiting...
-".'u'clLung.de Waiting...
= Google.co.in Waiting...
I lGastaie Waiting... b

[i 20, l [ @ sor

()
©

Step 3:

That's it. IBP displays the submission results in a list. To create a professional submission report for
you or for your clients, click the "Create Submission Report" button in the IBP main window.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



X Step 3: Submit your web site

The semi-automatic submission tools

Use IBP's semi-automatic submission tool to submit your web site to even more sites

IBP submits your web site to all important search engines and directories. Whenever possible, IBP
automatically enters all necessary information in the submission form and clicks the Submit button for
you. Some Internet directories and special interest sites offer so many categories and sub-categories
that it is impossible for a software program to find out the best category for you.

For these Internet directories and special interest sites, IBP offers a semi-automatic submission
feature: IBP automatically enters as much information as possible and you just select the best category
and click the Submit button. That way, your web site will be listed in the best possible category and it
will attract as many visitors as possible.

Of course, you can also use the semi-automatic submission feature to submit your web site to the
usual search engines. This is useful for search engines that require a validation code for the
submission.
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How to use IBP's semi-automatic submission tools

The semi-automatic submission tools are very easy to use. Click on one of the "... Submitter (semi-
automatically)" links in IBP's main window, for example, the "Directory Submitter (semi-automatically)"
link. The procedure for the semi-automatic submission is the same for search engines, directories and
special interest sites.

Step 1:

IBP offers many Internet directory categories. Select a category in the list by clicking on its name to see
all Internet directories that are related to that category. Click the name of an Internet directory to start
the semi-automatic submission to that Internet directory.

€3 Directory Submitter (Semi-Automati cally) Z E| E|

) How to select a search engine

@) How to submit

ﬁ:}@ Semi-automatically submit your web site to Internet directories .
Select directory

Quickly and easily submit your site to all important directories Name Rating
Azian Directories -
IBF helps you to semi-automatically submit the URL of yvour web =ite to Internet Australian director...
directpries. Internet ldirlectorlies dan't use mathematical algorithms to index yaour Austrian directories
web =ite. Your submission will be read and edited by a real person. That person - )
will decide whether your web site will be accepted or not. Benelux dirsctories =
Canadian directories
To be listed in an Internet directory, it is impartant that you submit your web site Danizh directories
to the right category. French directories
. . L General directories
IBF helps you to =save a lot of time because it makes the manual submission =
process semi-automatically. IBP fills out the submission forms for yvou using the AATrax.com ww#»
project information and built-in iI'ItE”igEI'IF:E. On most Internet directory submit AccessW..  wwew
pages, you only have to press the Submit button. ASIECO.COM 4 e
BBC.co.uk AR
Chiff.com B
{’/ What you have to do now: Click4Choi... was %
1. Choose an Internet directory category on the right side of this window. Click a @ o

category name to view all entries in this category.

Select an Internet directory from that category and click on its name.

Submit your web site to that Internet directory.

Proceed with the next Internet directory by clicking the arrow down button or the
arrow up button.

Eall ol

Note:

Some Internet directories and search engines require a submission fee. Although

1BP helps you to quickly fill out the submission forms, vou still have to pay the

submission fee to these search engines and Internet directories. Howewer, most search %
engines and Internet directories are free.

IFert’g
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Step 2:

If possible, IBP will automatically bring the submission form of the Internet directory into view and it will

automatically enter as much information as possible.

%] Directory Submitter (Semi-Automatically)

EEX

Q [ %. Gl |httpuimedia fastclick netiwiget media7t=n8=id=3917&m:| g Go
- Your company, organization or website name. -~
- Please do not place additional descriptive or marketing
words after the title.
URL: |http:ﬂwww.examp|e.com
- The full URL to your main home page, including the
initial http:ff part.
Category: Business and Economy/Employment and
Work/News and Media
- If this is not the most appropriate category for your
site, please try again.
Description: Buy sports shoes and sneakers in our shoe shop in Ch
- Brief description of your organization or website in plain
and simple terms.
- Maximum 150 characters.
Contact |.J0hn Doe -
Name: . .
- Your name, or the person responsible for the site.
E"“‘_alﬂ |John@example.com E
matk: - The email address of the contact person you named
above.
Please check that you have entered vour details correctly, and then
press the 'Suggest' button.
Suggest ;lE

| £

) How to select a search engine

@) How to submit

Select directery

Name
LookSmart....

Mavicanet....
Netinzert....
OneBigDir...
OpenHere....
PrimeSite...
Qango.com
SearchEu...
SearchPol...
SearchSy..
SeekSites...
SGTSear...
SicCode.com
SightQues...

Rating

|

£

[@ Previous ”@

Cange.com

our notes:

Yuur[ating:|3

[] Successfully submitted

IFert’g

Fill in missing information manually or use the right mouse button to paste missing information:

After clicking the "Submit" button, proceed with the next Internet directory in the list by clicking the

Previous or Next button on the right side of the window.

That's all there is to it. IBP allows you to submit your web site as quickly and easily as possible to

Internet directories. Submitting your web site to Internet directories will bring you targeted traffic and it

will increase the link popularity of your web site.
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How to create a submission report

The Submission Report Creator in IBP is a tool that creates a single report for all IBP submission tools.
Click the Submission Report Creator link in IBP's main window to start the tool.

Step 1:

Select the submission tools for which you want to create a report.

L EX

€3 Submission Report Creator: Example project

Step 1 of 3: Select report contents
Select the contents of the submizsion report. %

Chapters of the submission report

Search engines
Directories
Special interest sites

Report type

(#) Submission Report

{:} Submizzion Report (without failed submiszions)

[©

Cancel

Back ]| et

Click the Next button to proceed to the next step.

Step 2:

IBP will create the submission report for you.
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Step 3:

Save the submission report so that you can send it to your clients.

Submission Report Creator: Example Project

Step 3 of 3: Create report
Now create a report in the desired format (.doc, .htm, .pdf, .tet). ¥You can customize the report by clicking the Customize

Report button.

& A d = e

Customize Report... Print Preview. .. View Report Az T Save Report As T Scheduler...

?

Report Overview

This report lists all sites to which the web page "http:/fwww_example .com” has been submitted.

Submitted URL

http- /vy example com

Submitted title

This is an example title

Submitted description

This is just an example description. It doesnt mean anything. It is just for demonstration purposes.

I

Number of sites to which the web page "http:/inww.example.com™ has been submitted

The buttons above the report preview allow you to view the report as a web page (HTML), PDF, text or
Microsoft® Word® document (the latter is only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.

Click the "Customize Report..." button to change the layout of the report and to customize the report
with your company information. The settings in the Customize Report window can only be changed in
the Business edition of IBP.
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Tips and tricks

To which sites should you submit your web site?

You should submit your web site to all search engines, Internet directories and special interest sites
that are related to your web site. A listing on the Internet directories and search engines can bring
your web site very targeted web site traffic.

In addition, the links from the Internet directories will increase the link popularity of your web site. A
high link popularity can have a positive effect on your ranking on many search engines.

Do not submit your web site if the Internet directory or special interest site is not related to your site.
These directories will not list you and they might consider your submission as a spamming attempt.

Being listed on as many Internet directories and search engines as possible will bring your web site
many visitors and new customers. Even if a single search engine might not bring you many visitors, it
all adds up and you'll benefit from increased link popularity and higher rankings in other search
engines.

How often should you submit your web site?

In general, it is not necessary to re-submit your web site once a search engine has indexed it.
Search engine spiders will automatically come to your web site and find new pages. If you have to
re-submit your web pages, we recommend to not submit your web site more often than every four
weeks.

Only submit your web site to those search engines that are relevant to your business and to your
country. Search engines that have nothing to do with your web site topic will not list your web site
and they might consider your submission as a spamming attempt.

It is also not necessary to submit more than your index page. Search engines will follow the links on
your home page and they will index every page on your site. Just make sure that all pages of your
site can be reached through the links on your site. If you don't have a sitemap yet, it might be a good
idea to build one. Further information about site maps can be found here.

Note that search engines take some time to index a web site. Most search engines won't deliver
immediate results. Usually, your web site will be indexed within 4-12 weeks.

Do not submit redirections
Your web site should have its own domain name and the domain name should point directly to your

web site. If your domain name is only a redirection to the actual domain that hosts your web site, you
won't get good results.
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Did you miss a particular search engine?

Even more search engines can be found in IBP's semi-automatic submission tool. Not all search
engines allow an automatic submission because they require a validation code or an user account.
IBP's semi-automatic submission tool allows you to submit to these search engines quickly and
easily.

Not all search engines have a submission page. Some popular search engines use the database of
another search engine. If you miss a special search engine in IBP's Search Engine Submitter, then
the search engine probably doesn't have a submission page. Take a close look at the search engine
you missed in the Search Engine Submitter. If the result pages list text like "Powered by Google" or
"Results by Yahoo" then it's likely that the search engine doesn't have its own database. For that
reason, it's not possible to submit to that search engine.

A list of all supported search engines can be found by clicking the Support Search Enginesho? link in
IBP's main window.
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Checklist

Before proceeding with the next step, make sure that you can tick "Yes" and "l know that" to all of the
following items:

M Things you should have done:

1. Does your web site have its own domain name? O Yes O No

2. Is your web site hosted on a fast and reliable web server? Search O Yes O No
engines might not index your web site if your server is too slow.

3. Have you made sure that your web site is not hosted on a free server? [ Yes O No
Many search engines don't index web sites that are hosted on free
hosting services because they often contain spam.

4. Have you made sure that your web site URL is not just a redirectionto O Yes O No
another URL? Many search engines won't index redirections.

5. Have you made sure that your web site URL doesn't contain special O Yes O No
characters?

M Things you should know:

1. Itis enough to submit only the index page of your web site because O | know that
search engines will find all other pages of your web site through the
links on your site. Do not submit all pages of your web site.

2. The moment a search engine spider visits your web site is not the O | know that
moment your web site is added to the search engine index. It's only
the moment in which the search engine takes a look at your site.

3. It takes some time until search engines show your new pages in the O | know that
index. Search engine spiders have to visit your web pages, they have
to scan the web pages, they have to evaluate your web pages and
they have to add your web pages to the index. Most search engines
need four to 12 weeks to index new web pages.

4. If your web site is not listed on search engines, do not submit it more O | know that
often than every four weeks.

5. Only submit your web site to Internet directories and special interest O | know that
sites that are related to your web site. Anything else might be
considered spamming.

Can you answer "Yes" to all questions and "I know that"? Great! You can now proceed with the next
search engine optimization step.
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1

Don't cheat yourself. If you want to get the best results for your web site, you really should be able
to make the positive choice on all the items before you proceed.
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Step 4: Increase the link popularity of your web site
What is link popularity?

Link popularity has become a very important factor for high search engine rankings. Generally
speaking, link popularity is the number of other web sites that link to your web site.

The more other web sites link to your web site, the higher your search engine rankings will be. The
idea behind this concept is that search engines think that your web site must be important if many
other web sites link to your site.

Of course, the number of links alone is not enough to improve your search engine rankings. It is also
important that the other web sites are related to your web site. Links from unrelated web sites won't do
your own web site much good. If the links to your web site include your important keywords in the link
text, the effect on your search engine rankings will be much higher.

If you want to be found for the search term "brown shoes" then it's much better to get links like
<a href="http://www.example.com">brown shoes</a>

than links like
<a href="http://www.example.com">Peter & Wolf Inc.</a>.

If the link to your site includes your search term, search engines think that your web site must be
relevant for this search term.

High link popularity alone won't bring you high search engine rankings, of course, your web site content
must also be optimized for search engines. It doesn't make sense to get many incoming links if your
web site doesn't have much content. If search engines find that the links to your web site and the
content on your web site match, they will give your web site high search engine rankings for its topic.

1

Search engines use the following factors to determine the rank of your web site:

¢ the content of your web site (must be optimized for search engines while being attractive to
human web site visitors)

o the number and the quality of links to your web site (the links should be on web sites that are
related to your web site and they should contain your important keywords)

A combination of optimized web page content and good link popularity leads to high search engine
rankings:

o Itis difficult to get high search engine rankings for a web page with optimized content that does
not have good link popularity.

o Itis difficult to get high search engine rankings for a web page with good link popularity that
does not have optimized content.

Fortunately, IBP can help you with both aspects.
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Increase the link popularity of your site with IBP's Link Popularity
Improver

IBP's Link Popularity Improver is a great way to relatively quickly improve the link popularity of your
site. It is a unique web site promotion tool that is only available in IBP.

Click the Link Popularity Improver link in IBP's main window to start the Link Popularity Improver.

Step 1:

Enter a general keyword that is related to your web site. The keyword must not bee too specific. If you
sell sports shoes, just enter shoes.

Enter some very general keywords or key phrases (cne per ling):

shoesg| @ Impertant: vour kevwords must net be too specific

by
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Step 2:

Select the search engines on which IBP should look for web sites that might place a link to your web

site.

358 zearch engines (4 checked):

Hame
= Major Players
AltaVigta com (U.5.)

DE HotBot.com Google (any language)
Dg HotBot.com Inktemi (any language)
EE AlTheWeb (preset settings)
@% AQL.com
[O== aAskcom
[O== Google.com
[#] = Lycos.com
[w] 2= MSM.com
[ == msN.com BETA
[[] == Teoma.com
[w] == “vahoo.com
Danigh
Dutch
Englizh

Quick selection

Country

A [ Check Al ] [ Uncheck &l ]
usA l E" Check By Language (recommended) ]
UsA
USA [|31 Check By Search Engine Country ]
USA
USA .' Check Az In Another Project -
UsA
usa N [ IF Sort Search Engine List > ]
UsA
L34
UsA
USA

3 Expand Al ] [ Collapse Al
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Step 3:

IBP will now search for web sites that might place a link to your site:

&3¢ Link Popularity Improver: Example project

Step 3 of 6: Searching for submit sites

Pleaze wait while IBP iz =earching for web =sites
that might place a link te your sits.

% Progress

14 active =earches, 192 =earches remaining

& Statistics

Newety found web sites in this run Al web sites in the database
Web sites with 75% - 100% relevance 1 1
VWeb sitez with 50% - 74% relevance 3
Web sites with 25% - 49% relevance 32
Web sites with 0% - 24% relevance 78
Humber of web sites

How manv web pages
vou should collect

%l Internet connections

Mumber of concurrent connections: 14 | »

Connection Result

@ Lycos.com (keyword combination #75) Loading URL #2: "http://we v v dress-shoes-online.com/clothing-resources.html™....
@ ahoo.com (keyword combination #162) Loading URL #4: "http:/hca.gilead.org.il™... - Max. 58 secs - 0,0% - Connecting...
@ Yahoo.com (keyword combination #185) Loading URL #2: "http:iwww sloppycode.nst/iReference/SearchEngines™.. - Ma...
@ AltaVista.com (U.S.) (keyword combination #15) Loading URL #2Z: "www.mit.edu:8001/peoplefjcb/morris-teams. html™.. - Max. 60 ...
@) MSM.com (keywaord combination #137) Loading URL #2: "nhttp:iiww v . createafreewebsite. net/link-popularity. html™... - M.

The found web sites will be sorted by relevance. The higher the relevance, the more likely the found
web site will place a link to your site. Wait until IBP has found at least 500 web sites. There should be
many web sites with a relevance of at least 50% in the database.

Web sites with a relevance lower than 50% often don't put links to other sites. If IBP couldn't find
enough good links, try it again with a different keyword. Click the Stop button to stop the search
process when IBP has found enough web sites.
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Step 4:

IBP displays the found web sites in a list that is sorted by relevance:

¥ Link Popularity Improver: Example project ._||E||§|
Step 4 of 6: Submit your site to the found submit sites
Select one of the found =ites in the lizt and submit your web =ite to it.
Click the right mouse button on the web page to open a helpful popup menu.
Submitted Relevance o ‘ Date
B3 = onne v, danceshoespluz. com/ddirectomyaddlink. php
[] 75 Donnerstag | ww feet qubald. dedsearch/add php?sid=0
[ 75 Donnerstag | www basketballshootinginstruction. cormdadd link. htm
[] 75 Donnerstag | www iunnersweb, com.mnningdsubmit_url kbl
| P - I
@ e e |hﬂp:h’www.danoeshuespIus.cnmfdirectnry.faddlink.php | @ Go 6 @ @

Argentine Tango

Ladies Dancewear B :

Mens Dancewear |Shoe shop Chicago - Buy sneakers, sports =

Sale Shoes Link URL

Accessaries [http:/fwww.example.com

Consignment Dancewear Category %

Links IIntemaTjonaI Dance Websites j
Description

Buy sports shoes and sneakers
in our shoe shop in Chicago.
Adidas, MHike, Puma and all

save delete

© = ][ o [ o=

Select a web site in the list. IBP will open the selected web site in the preview browser below the list. If
the found web page contains an Add your link form, IBP will fill out the form for you so that you only
have to click the Submit button of the form. If the found web site contains a link to an Add your link
form, IBP will highlight the link in yellow.

Submit your web site to the found web sites. The links from these sites will increase the link popularity
of your own site. In addition, you might get traffic from these sites.
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Step 5:

If you want, you can create a report that contains all web sites to which you submitted your link. This is
useful if your use this feature for your clients.

Lizt web sitez from thiz date: Lizt web =ites until thiz date: Additional report options:

Report contents:

(*) All found web sites

1 2 1 2
C- Only web =sites to which you submitted
5 & 7 8 9 n 5 6 T ] 9
n (‘) Only web =ites to which you did not submit
11 12 13 14 15 16 1 12 13 14 15 16
RORNRLIN U2 2 EERNNIT U 2 2 Include zubmizsion dates in the report
25 26 27 28 29 30 25 26 27 28 29 30
[] Show domain names instead of full URLs
Today: Montag, 4. April 2005 Today: Montag, 4. April 2005

Select the dates that should be included in your report and specify the other options that should be
used for the report. Click the Next button to proceed.

Step 6:

The last step allows you to save the report. The window works exactly like all other report windows in
IBP.

0

Tip for even better link popularity:

Many web sites require a reciprocal link (a link back to their site) before accepting your link. You
can easily manage your link pages with our other web site promotion tool ARELIS
(http://www.Axandra.com/arelis).

ARELIS finds potential link partners for you, it helps you to keep track of your link partners, it helps
you to manage your link partners and it helps you to quickly build link pages in your web site
design with a few mouse clicks.
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How to export your link list to ARELIS

If you want to export the link list of IBP's Link Popularity Improver to ARELIS, do the following:
Copy the links to the clipboard

1. Start IBP's Link Popularity Improver.

2. Select Submit your web site to the previously found directories and link pages and click the Next
button.

3. Click with the right mouse button on a link in the link list in IBP's Link Popularity Improver.

4. Select Copy links to clipboard > All in the context menu.

You can also select Copy links to clipboard > Only submitted sites or Copy links to clipboard > Only
not submitted sites in the context menu, depending on which links you want to copy.
Import the links to ARELIS
1. Start ARELIS.
2. Select Import Manager in the Project menu in ARELIS.
3. Choose the Import manually entered list of URLs option and click the Next button.

4. Paste the links by pressing Ctrl-V on your keyboard.

That's all there is to it.
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Increase the link popularity of your site with IBP's directory
submitter

Internet directories are often overlooked by webmasters because many of them deliver very little traffic.
However, Internet directories offer many benefits to webmasters that are interested in getting more
visitors.

Of course, one benefit of an Internet directory listing is that you'll get visitors directly from the directory.
Another benefit is that a listing in an Internet directory also means that you get a link from a related
web page.

A listing in an Internet directory means a permanent text link to your web site. Search engines will find
your web site through these links so that your web site is more often indexed. In addition, the more
incoming links you have, the better your link popularity number. As you know, links from related pages
increase the ranking of your web site on search engines and consequently they also increase the
number of visitors you get. Links in Internet directories are usually placed on a page that contains
many related links.

Use IBP's semi-automatic submission tools to submit your web site to Internet directories and special
interest sites so that you get permanent links from these sites.

1

Only submit your web site to Internet directories and special interest sites that are related to your
site. Directories and sites that are not related to your site will not list you and they might consider
your submission as a spamming attempt.

Being listed on as many Internet directories and search engines as possible will bring your web
site many visitors and new customers. Even if a single Internet directory might not bring you many
visitors, it all adds up and you'll benefit from increased link popularity and higher search engine
rankings.
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What about Google PageRank?

The Google toolbar will display a little green bar that shows the PageRank of a web site. There are
many hints that the PageRank numbers in the toolbar are not updated and that Google uses other
(internal) PageRank numbers to calculate the ranking of web sites. The official PageRank number that
can be seen in the Google toolbar is more or less a marketing instrument for Google.

The PageRank of a web page shouldn't be the determining factor when choosing link partners. A link
partner with a low PageRank that has a similar topic to your site will bring you much better visitors than
an unrelated link partner with a high page rank.

If you see a good web site with good content that has a low PageRank you should trade links with that
site if that web site is useful for your visitors. One day, that page might have a higher PageRank and it
will still link back to you.

Ask yourself: Is the web site related to your site? Would it make sense for web surfers if they linked to
you and you linked to them? Could visitors of the other web site be interested in your site? If you find a
web site you would want to visit or your visitors would want to visit then link to it and ask for a link back
to your site.

Just use common sense: If web sites that are related to your web site link to your web site, then your
own web site must be important for that topic. If the links are useful for web site visitors, search
engines will eventually find this out. Search engines do nothing but try to put common sense into a
mathematical algorithm.
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Checklist

Before proceeding with the next step, make sure that you can tick all of the following items:

M Things you should know:

1. Good link popularity is important for high search engine rankings. O | know that

2. ltis difficult to get high search engine rankings for a web page with O | know that
optimized content that does not have good link popularity.

3. ltis difficult to get high search engine rankings for a web page with O | know that
good link popularity that does not have optimized content.

4. Links from related web sites will increase the ranking of your web site O | know that
on search engines.

5. Links from FFA (free for all) link pages don't have any effect on your O | know that
search engine rankings because search engines can detect and
discount them.

6. Links from web sites that are related to your site are much better than O | know that
links from unrelated web sites.

7. ltis better if the links to your web site contain the keyword for which O | know that
you want to have high search engine rankings.

Could you tick all boxes? Great! You can now proceed with the next search engine optimization step.

1

Don't cheat yourself. If you want to get the best results for your web site, you really should be able
to tick all items before you proceed.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



Step 5: Check your search engine rankings @

Step 5: Check your search engine rankings

How to use IBP's Ranking Checker

IBP's Ranking Checker is very easy to use. A step by step assistant guides you through the process.
Click the Search Engine Ranking Checker link in IBP's main window to start the Ranking Checker.

Step 1:

Enter the URLSs for which your want to check your search engine rankings.

@ Search Engine Ranking Checker: Example project |:||§|E|

Step 1 of 7: Enter web page URLs
Enter the URL= of the web pages for which you want to check the search engine rankings.

Enter one URL per line:

htlp:;'fwww.example.cun‘l I ) How to enter the URLs

) Don't forget vour competitors!

[ @ Back ] L Hext QJ Cancel

You don't have to enter the URL of every page of your site. Simply enter the main URL of your site and
IBP will find all sub pages when it performs a ranking check. If your domain name is
"www.axandra.com", enter "axandra.com" (without the quotation marks) as an URL in the URL list

panel.

IBP will then find the following pages:
http://www.Axandra.com
http://www.Axandra.com/arelis/index.htm
http://axandra.com/support.htm

etc.
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If you want to check the ranking for a specific web page, enter the full URL. For example, if you only
want to check the rankings for the page "http://www.your-domain.com/your-offer.htm", then enter the
full URL "http://www.your-domain.com/your-offer.htm".

In general, if your web site URL is "http://www.your-domain.com", enter just "your-domain.com" in the
URL list. Click the Next button to proceed to the next step.

Step 2:

Enter the keywords for which you want to check your ranking. Only enter search terms that are relevant
to your business. Follow the advice in the window to find the best keywords for your site.

Enter one keywaord or key phrase per line:

shoe shop chicago ¥ How to cheese the most profitable keywords
=neakers and =ports =hoss

thiz and that ¥4 How to be =earch engine friendly

another keyword

s

[ ﬁ Add Keywords From META Keywaords Tags... l

IBP will enter your keywords on the search engines exactly as you've written them in this list. If you
surrounded a key phrase with quotes, then IBP will enter these quote characters as well.

Click the Next button to proceed to the next step.
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Step 3:

Select the search engines on which you want to check the ranking of your web site by ticking the box
next to the search engine name. The popup menus at the right side of the window help you to quickly
select a set of search engines.

353 =earch engines (4 checked): Quick selection
Name Country
= Major Players ~ [ checkar | [ uncheckar |
== AltaVista.com (U.5.} UsA
HotBot.com Google (any language) usa [Bﬂ Check By Language (recommended) « ]
HotBot.com Inktami {any language) UsA
|:| EE AlTheVveb (preset settings) UsA [B’“ Check By Search Engine Country vl
] == AOL.com Usa
[ == ask.com UsA (B checkasOnAnctherDay |
[J== Google.com Usa
[J== Lycos.com Usa
[]== MSN.com Usa __
] == MSN.com BETA usA [ﬂ,? Sort Search Engine List - ]
[]== Teoma.com usa
[J== vahoo.com Usa
Danish
Dutch
Englizh
Finnish 7 Expand Al ] [ Collapse Al

Click the Next button to proceed to the next step.

Step 4:

This window allows you to specify the search depth. In general, it is enough to check the top 20 or the
first two result pages.

Search depth
() Check results:

() Check result pages:

¥ How to choose the search depth

E=stimated time
You've =elected 4 search engines.
You've entered 4 keywords.
ou've selected about 3 result pages.

Thiz means that there will be about 48 ranking checks in this run (the more ranking checks, the longer it takes).

It will take at least one minute and 9 =ecends according to the Emulating Human Behavior =2ettings in the Options window (=elect
“Settingz = Optionz” in the main window to change them).
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The Estimated time section tells you how long it will take to check your rankings. It can take a lot of
time if you enter many keywords and select many search engines because every keyword has to be
checked on every selected search engine. So if you have selected 30 search engines and entered 25
keywords, then IBP must perform 30 * 25 = 750 ranking checks (= getting 750 web pages). If you want
to check more than the first search engine result page, then even more ranking checks must be
performed.

Click the Next button to proceed to the next step.

Step 5:

IBP checks the ranking of your web pages on the selected search engines for your keywords.
Depending on how many search engines you selected, this can take some time. IBP will show live
results of the ranking check. Click the Stop button if you want to stop the ranking check.

Checking... 0:23
13 concurrent connections, 16 ranking checks remaining

Number of concurrent connections: m ¥

0% | [Q Stop ]
Search Engine Kewward URAL Pazition Page
¥ AltaVista.com (U.5.) another keyword (Max. 119 secs - Human behavier emula... - -
¥y AlttaVista.com (U5 zhoe shop chicago (Max. 118 zecs - Watting for web page..... - -
¥ AftaVista.com (U.5.) zneakers and sports shoes (Waiting...) - -
) AltaVista.com (U.5.) thiz and that {Max. 115 =ecs - Human behavior emula... - -
#¢) HotBot.com Google (any langu... another keyword (Max. 119 secs - Processing next com... - -
4r) HotBot.com Google (any langu... zhoe shop chicago (Max. 118 =ecs - Waiting for web page..... - -
) HotBot.com Google (any langu... zneakers and 2ports shoes (Max. 115 zecs - Watting for web page..... - -
¥¢) HotBot.com Google (any langu... thiz and that (Waiting...) %E - -
Xy A0L com another keyword (Waiting...) - -
) AOL.com zhoe shop chicago (Max. 117 secs - Human behavier emula... - -
) A0L.com sneakers and sports shoes {Max. 119 secs - Human behavior emula... - -
) AOL.com thiz and that (Max. 118 zecs - Watting for web page..... - -
¥ Aszk.com another keyword (Max. 118 secs - Human behavier emula... - -
e

Azk.com zhoe shop chicago (Max. 118 2ecs - Human behavior emula. .. - -

The "Maximum number of concurrent connections” popup menu lets you choose how many Internet
connections IBP can open at the same time. The higher the number, the quicker the ranking check.
However, you must have a fast Internet connection and a lot of RAM for a high number of concurrent
connections. If your computer becomes unresponsive, lower the maximum number of concurrent
connections.

You can sort the ranking check results by clicking on one of the column headers of the list, for example
click "URL" to arrange the list alphabetically by URL.
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Search Engine Results (URL column)

¢ {no results found for this keyword}
This message means that the search engine returned no results for the keyword.

¢ {your pages are not in the top x positions}

¢ {not found on the first x result pages}

¢ {not found on the first result page}
These messages mean that the search engine returned some results but none of your URLs (as
entered in step 1) were in the results.

e www.your-domain.com
This message means that the search engine has listed your site with the URL and at the
position displayed in the list.

e <could not get results>
IBP displays <could not get results> if the following happened:

1. The search engine server didn't reply. Maybe it was temporarily down.
2.The IBP search engine descriptions must be updated. Click the "Keep IBP Up-To-Date"
button in the IBP main window.
3.IBP cannot connect to the Internet. If you use firewall software or an anti-virus tool, make sure
that these tools allow IBP to remote control MS Internet Explorer.

It's usually enough to run a ranking check once a month. Most search engines don't update their
databases more often. Be polite to the search engines. Only query search engines that are important
for you, for example don't query Spanish search engines if your web site is in English. Concentrate on
your most important keywords.

Click the Next button to proceed to the next step.
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Step 6:

You can choose your ranking report settings in this window. Select the date for which you want to get a
ranking report in the calendar on the left. If you want, you can compare the results of two ranking
checks in a single report.

Select a date for the rankings: Compare rankings with the rankings of this day. |

2 1 1 2 3 4 s

4 5 [ ¥ 8 ] Fi 8 11 12

w
=
=

11 12 13 14 15 16 14 15 16 17 18 19

18 1% 20 21 2 23 23 24 25 26

21 22
25 26 2 28 2 30 28 E 30 31 2 %

Today: Montag, 4. April 2005 Today: Montag, 4. April 2005
Select which ranking rezultz =hould be dizplayed in the repert: Show all resultz w
Choose the order of the ranking results in the report: first search engines, then URLs, then keywords w

Include up/down pictures in the report when comparing rankings

The popup menus at the bottom of the window allow you to specify the arrangement of the report.

Click the Next button to proceed to the next step.

Step 7:

The last step shows you the results of the ranking check. The buttons above the report preview allow
you to view the report as a web page (HTML), PDF, text or Microsoft® Word® document (the latter is
only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.
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IBP's Manual Web Search feature

IBP's Manual Web Search feature allows you to quickly check the results for a special keyword on
several search engines.

£3 Manual Web Search

Enter the keyword and press the Search button Search engine result page
Enter keyword: & Back “orward  [@] Refresh &®
|5hue shop chicago l\ | [ @gearch ] | = |
4 advanced search : customize preferences @ submit
Name Country site  help
= Major Players A il I th e ul e h |shoe shop chicago
E= AltaVista.com (U.5.) usa, = =
% HotBot.com Google (a.. USA oo finditallooe SEARCH
B HotBot.com inktomi (an...  USA Results in: © Any Language * Enaglish
UM T e R | Web | News | Pictures | Video | Audio |
EE= AOL.com USA
== Ask.com USA 1 - 10 of 208,000 Results for shoe shop chicago Offensive content filter: On - Of
EE Google.com UsA
EE Lycos.com Usa Web Results (whsts this?)
E= MSN.com USsA Comics Page
% f::uNn;:Uz,iETA ﬂzi Elrend_a Starr. She's_ a great r_ole m_odel for teen_s! Starr is a redheaded reporter who
= : combines a career in journalism with glamour, intrigue and romance. Wayne Stayskal.
EE vahoo.com usa _.. Middletons Mister Boffo Mixed Media Pluggers The Quigmans Shoe Sylvia Tribal
Danish Meehan Streak Willy N Ethel __.
Dutch maore hits from: http://www.comicspage.com/ - 32 KB
Englizh )
Finnish Chicago - All Sport-Shop
French 24J7 Online shopping with All Sport Shop. Nike, Adidas, Reebok and many more sport
German brands ... All Sport-Shop " Chicago brand. Disclaimer | About Us ... Gift Kids. Mens
Hebrew Shoe. Casual Shoe. Lacing Shoe ...
Hungarian maore hits from: http://www.allsport-shop.com/Brand-Chicago.html - 26 KB
ltalian » ) )
= Shoe shop brings touch of Europe to Naperville
[Iﬁ‘ LIEITEERITT '] 15 Sort M| Suburban Chicago Newspapers provides local news, sports, entertainment and |

Just enter your search term in the Enter keyword box, select a search engine and click the Search
button. To search for the same search term on another search engine, just click the name of the other
search engine in the list.

The Manual Web Search Feature also allows you to verify that IBP uses the correct search forms.
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Tips and tricks

IBP is a search engine friendly web site promotion tool that causes as little traffic as possible on search
engines. In addition, you can specify several delays in IBP's General Settings 108 window so that IBP
waits several seconds before contacting the same search engine again.

Be friendly to search engines and perform as few searches as possible. If you don't have the time to
optimize your web site pages for hundreds of keywords, you don't need to monitor hundreds of
keywords. Focus on your most important keywords and optimize your site for these keywords.
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Checklist

Before proceeding with the next step, make sure that you can tick "Yes" and "l know that" to all of the
following items:

M Things you should have done:

1. Have you checked the Human Emulation panel in the General O Yes O No
Settings window in IBP to specify the way IBP accesses search
engines?

2. Have you found the best keywords for which it makes sense to check O Yes O No

your rankings?

3. Could you tick all boxes in the checklists of the previous chapters? O Yes O No

M Things you should know:

1. Itdoesn't make sense to check web page rankings every day because O | know that
search engines don't change their result pages that often.

2. It's not a good idea to check your rankings for hundreds of keywords if O | know that
you haven't optimized your web pages for hundreds of keywords.

Could you tick all Yes boxes? Great! You can now proceed with the next search engine optimization
step.

1

Don't cheat yourself. If you want to get the best results for your web site, you really should be able
to make the positive choice on all the items before you proceed.
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Manage your pay per click campaigns with IBP

IBP's PPC Search Engine Manager

IBP allows you to easily manage all your pay per click (PPC) search engine campaigns in a single
window. Click the Pay Per Click Search Engine Manager link in IBP's main window to start the tool.

&3 PPC Search Engine Manager
| | @ . Pay per click search engines:

J [= Major PPC =€arch engines ~

& Manage your pay per click campaigns £ Espotting UK

EE TSearch
E= i
IBP allows you to ea=ily manage all your pay per click (PPC) search engine e Eﬂhﬂnce SR
campaigns in a single window. IBP also allows you to quickly find the right EE FindVvhat
keywords for your PPC campaigns. EE Google AdWords...
. ) ) ) EE Kanoodle
In addition, IBP help=s vou to easily create new keyword listz by permutating _—

your keywords and more. In addition, 18P allows you to calculate the return ST [%

on investment (ROI) of your PPC campaigns. il Australia
= Austria
EE3 Brazil
4» What you have to do now: I+l Canada
.-_ 'Iienmark v
1. Choose a country on the right side of this window. Click a country name to
view all supported PPC search engines of that country. EE= FindVihat
2. Select a PPC search engine from that country by clicking on its name and —_—
login to your account. Your notes:
3. Manage your FPC ads as usual. =
The Keyword Generator, the Keyword Editor at the lower right side of this window
help yvou to quickly build keyword lists. The ROI calculator helps you to find out how
much you can bid for a keyword.
Tip:
’@ Go To... v]
Fay per click search engines can be a good addition toe yvour normal search engine
optimization activities if yvou need guick results. If you don't have an account with a ’% Keyword Generator. .. ]
pay per click search engine yvet, click with the right mouse button on a search
engine name and select "Go to sign-up page”. I ’@: Keyword Editor.. ]
Fertig

Select a PPC search engine in the list on the right side of the window and then login to that search
engine. IBP will automatically insert your login and username in the login forms if you have the save
passwords feature enabled in MS Internet Explorer.

If you don't have an account with one of the supported search engines yet, click the Go To... button
and easily open an account:

The Keyword Generator... button allows you to quickly access IBP's Keyword Generator. IBP's
Keyword Generator[171 can help you to quickly build keyword lists for which you can bid on PPC search
engines.
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The small calculator icon in the lower right corner of the window opens IBP's ROI calculators/ed1. Once
you have built a keyword list with IBP's Keyword Generator, you can edit this list with IBP's Keyword
Editor.
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IBP's Keyword Editor

IBP's Keyword Editor helps you to work with your keyword lists. Click the Keyword Editor button in the
Keyword Generator window. The Keyword Editor will automatically use the keyword list that is
displayed in the Keyword Generator. Of course, you can also manually add keywords to the list.

(24

If you haven't worked with pay per click search engines yet, you might wonder what the Keyword Editor
is all about. IBP's Keyword Editor has two main purposes:

1. IBP's Keyword Editor creates new keywords for you by generating misspellings and by
permutating the keywords in the list.

2. IBP's Keyword Editor generates phrases that are required by some PPC search engines.

IBP's Keyword Editor is an easy and convenient way to create powerful keyword lists for your pay per
click campaigns.
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How to create new keywords

Select the keywords with which you want to work in the keyword list and click the Combine Selected
Keywords button. IBP will create new keywords by combining the selected keywords in every possible
way:

chicago

shoe shop

shoes

snezkers

sports shoes

chicago shoe shop
chicago shoes

chicago sneakers
chicago sports shoes
shoe shop chicago

shoe shop shoes

shoe shop sneakers
shoe shop sports shoes
shoes chicago

shoes shoe shop

shoes sneakers

shoes sports shoes
snegkers chicago
sneskers shoe shop
snezkers shoes
snezkers sports shoes
sports shoes chicago
sports shoes shoe shop
sports shoes shoes
sports shoes sneakerd:I

< 3

1
2
)
4
5
3]
Fi
a8
L]

A click on the Generate Misspellings button will add common misspellings and typing mistakes to the
list. The Remove Duplicate Keywords button cleans the list by removing duplicates.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



@ Manage your pay per click campaigns with IBP

How to generate phrases

The Generate Phrases section in the Keyword Editor allows you to quickly create phrases for Google
AdWords and other PPC search engines that support these phrases. You can also enter the maximum
amount you want to pay per click on Google AdWords:

€3 Keyword Editor 3 =1
L& Ees | hEE@ OO P IFq
Keyword lizt (enter one keyword per line): Keyword toole

8 chicago

% shoe shop [%E Permutate Selected Keywords ]

“ shoes

H sneskers [ Generate Misspelings ]

“1 sports shoes

Al "chicago™ ** 00.50 [@ RBemowve Duplicate Keywaords ]

[l "shoe sheop™ ** 00.50

A "shoes™ +** 00.50

El "aneakers™ *+ 00_50

LN "sports shoss™ ** 00.50 Generate phrases

88 [chicago] ** 00.50

[PY [shce shop] ** 00.50 Seigct =zome keywords on the left, then use one of the

PEN [shoes] ++ 00_50 options below:

4E8 [sneakers] **+ 00.50 Generate AdVWords® "Phrase Match” phrazes

kY [sports shoes] **+ 0050

|| shoeshop ** 00.50 Generate AdWords' [Exact Match] phrases

17

sportsshoes ** Gﬂ_Ed
Generate unguoted phrases

Generate phrazses without spaces

Google AdWords' maximum bid: |00.50

¥ I Generate Phrazes

e

Line: 17, celumn: 21

If you're interested in optimizing your Google AdWords campaign, you might want to take a look at
our eBook Successful Advertising with Google AdWords. This eBook is available at
"http://www.Axandra.com/adwords-optimizer".
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The ROI calculator

IBP offers you four calculators that allow you to quickly find out if a pay per click (PPC) campaign is
worth your money. Click the ROI Calculators link in IBP's main window to start the calculators:

=

Enter your campaign data in the edit fields and IBP will automatically return the results. The cost per
conversion edit field has four post decimal positions to make the results more accurate.

IBP offers the following calculators:

PPC ROI Calculator:

The PPC ROI Calculator calculates the return-on-investment for your pay per click advertising
campaigns. In relation to search engine advertising, the term ROI refers to sales generated as the
direct result of a PPC search engine marketing campaign.

Maximum CPC Calculator:

This calculator helps you to find out how much you can pay per click so that you still get a positive
return. CPC is short for cost-per-click.

CPC (cost per click) is used in advertising where the advertiser agrees to pay a set price each time
the ad viewer clicks his advertisement. For example, if the CPC is $0.30 and the advertiser gets 10
clicks on a day, he'll pay $3.00 for it. CPC is used by pay per click search engines such as Overture,
where you can bid for specific search terms and pay per click.

Impressions Calculator:

The Impressions Calculator helps you to find out if advertising on a web site was worthwhile to you.
The number of impressions is the number of times an ad is displayed.

CPM, CTR and CPC converter:

This calculator helps you to calculate the CPM (cost per thousand impressions), the CTR (click
through rate) and the CPC (cost per click) of a campaign.

CPM (cost per thousand impressions) is used in advertising where the advertiser agrees to pay a set
price for 1000 banner impressions or page views. For example, if a web site offers banner
advertising for $12 CPM, and the advertisement is displayed 5000 times, then the advertiser pays
$60. The abbreviation for "cost per thousand" is CPM because the letter "M" stands for the Roman
numeral for 1000.

The click-through rate is an advertising term that determines the success of an advertisement. It
usually describes the number of times a link is clicked on a web page compared to the number of
times that page is displayed. For example, if a web page gets 2000 visitors and 250 people click on
a banner, that banner has a click-through rate of 0.125 (250 / 2000).
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Checklist

Make sure that you can tick all of the following items so that you don't pay too much for your PPC

campaigns:

M Things you should have done:

1. Have you selected keywords that are so targeted that they will bring
you visitors that are interested in your products?

2. Have you calculated the maximum amount you can spend per click so

that you still get a positive return on investment (ROI)?

M Things you should know:

1. Most web surfers prefer non-paid search engine results over paid
search engine results so pay per click should only be a part of your
search engine campaign.

2. Only bid for keywords that are very targeted. You'll pay too much if the
keywords are too broad.

1

O Yes O No

O Yes O No

O | know that

O | know that

If you don't advertise on pay per click search engines yet, go to "http://www.active-webmasters-

directory.com/pay-per-click.htm" to get a sign-up bonus on many pay per click search engines.
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Other useful IBP tools

IBP's Search Engine Spider Simulator

Search engines see your web page with totally different eyes than web surfers. A web site that looks
great to the human eye might be totally meaningless to search engines. For example, if your web site
is built of pictures that contain the text of your pages, search engines won't find anything they can use
on your site.

Search engines visit web pages with software programs called search engine spiders (or search
engine bots, or search engine crawlers). A search engine spider is a simple software program that
parses the HTML code of web pages to determine the content of these web pages.

IBP's Search Engine Spider simulator makes it easy for you to find out how search engines see your
web site. Just enter the URL of your web site and IBP will tell you what text and what links a search
engine can find on your site. That allows you to quickly find out whether your web site has the
information needed by search engines to properly index your web site.
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How to use IBP's Search Engine Spider Simulator

IBP's Search Engine Spider Simulator is very easy to use. Click the Search Engine Spider Simulator
link in the IBP main window to start the Search Engine Spider Simulator.

Step 1:

%3 Search Engine Spider Simulator: Example project

Step 1 of 4: Enter web page URL
Enter your web page URL.

Enter the web page URL:
= AE )
http:/fwww . axandra.com I | ’ .j' Iz the URL correct?

(@ Back || net @] [ cance |

Enter the URL of the web page you want to test in the first step and click the Next button to proceed.
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Step 2:

Select the user agent with which IBP should visit the web site.

£3¥ Search Engine Spider Simulator: Example project |: E|g|

Step 2 of 4: Select user agent (optional)
Optionally, you can =elect a =earch engine uzer agent which allows you to detect cloaking activitiez of your competiters.

Enter or =elect a user agent name:
Mozilla/4.0 (compatitle; MSIE 8.0; Windows NT 5.1} | l ﬁ'ﬂ - l

“ormal web browser: Mozilla/4.0 {compatible; MSIE 6.0; Windows MT 5.1)

Soogle's spider: Googlebotf2. 1 (+http:/fwww.google.com/bot. html)
YSM Search's spider: msnbot/f0. 11 (+http: ffsearch.msn.com/msnbot. htm) k
fahoo's spider: Mozilla/5.0 {compatible; Yahoo! Slurp; http:/fhelp. yahoo.comfhelpfus fysearch/slurp)

6 = )= o ==

The user agent is the name of a web browser or the name of a search engine spider. You can enter
any user name you want, or you can select one of the usernames in the popup menu.

If you select Google's spider in the list, IBP's Search Engine Spider Simulator will look like Google's

spider to the web site. That allows you to find out if a web site returns different pages to Google than to
normal web surfers (a technique with name cloaking).

Step 3:

IBP visits the web page and analyzes the code.
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Step 4:

In the last step, IBP tells you in an easy-to-understand report what search engine spiders will see when
they visit your web site.

€3 Search Engine Spider Simulator: Example Project

Step 4 of 4: Create report 3
Nowe create a report in the desired format (.doc, .hitm, .pdf, &t} You can customize the report by clicking the Customize '*)
Report button.

Customize Report... Print Preview... View Report Az ‘[%Save Report Az e

International Edition | MEMBER SERVICES The Web  CNN.com Home Page World U.S. Weather Business
Sports  Politics Law Technology Science & Space Health Entertainment Travel Education Special Reports
SERVICES V\ideo E-mail Newsletters Your E-mail Alets RSS CNMNtoGO TV Commercials Contact Us Updated:
02:58 p.m. EDT (18:58 GMT) April 4, 2005 Public viewing for pope beginsAfter a solemn procession accompanying John
Paul II's body to St. Peter's Basilica, the public began streaming into the cathedral today to view the late pontiff. The body
will lie in state until a funeral Friday at 10 a.m. (4 a.m. ET), followed by interment in a crypt below the basilica, the
Watican said. DEVELOPING STORY« Watch: Mourning the pope = Interactive: Remembering the pope | Americans
mourn = Gallery: Global grief | Vatican mourns | Selecting a pope » Feedback: Reflections from around the world = CNIN
TV: Special coverage | North American feedback MORE NEWS = Royal wedding delayed due to pope's funeral =
CHNM/Money: Supreme Court shields IRAs = Lauren Bacall reflects on life, loss and Bogey » Soldier killed in Irag to get
Medal of Honor- Watch: Medal of Honor awarding WATCH CNN TWAnderson Cooper 360° (7 p.m. ET): Anderson
Cooper and Christiane Amanpour report fram Rome as the pope lies in state at St. Peter's Basilica beginning

today. CNMNRADIOListen to latest updatesVIDEO Pope's body moved to St. Peter's Basilica for public viewing PLAY
VIDEO BUSINESSSTOCK/FUND QUOTES: enter symbol MARKETS: 2:54pm ET, 04/04 DJIA +26.60 10,430.90 +0.26
MAS +6.51 1,991.32 +0.33 S&P +2.96 1.175.85 +0.25 SPECIAL REPORT Pope John Paul rememberedHis early life,
his papacy and what happens nextPOPE JOHN PALLL Il Tell us what you thinkSend your views of the man and his =

The buttons above the report preview allow you to view the report as a web page (HTML), PDF, text or
Microsoft® Word® document (the latter is only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.
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Improve the effectiveness of your site with IBP's marketing tips

IBP offers you an article library with very useful articles about Internet marketing.

i Marketing Tips
€@ Marketing Tips

Select an article:

GW
ﬂ Ethical earch &kgine optimization

G e s Marketing tips for your web site success

{7} Frames and search engines
{0) Guaranteed rankings The success of your web site is influenced by a variety of factors. The
articles in the marketing tips collection will help you to get the most out of
your web sites.

[Q‘E Printer Setup... l [& Print... l

ﬂ Howe often should you submit you...
ﬂ How to choose the right web pag...

(0 Hows to convert visitors into sales In addition to search engine optimization tips you'll learn how to design

{0 How to rank well with Flash stes | {| your web pages so that web surfers buy something on vour site, how to
() Keep customers on your site with... | || create a good robots.txt file and more.

ﬂ Link popularity and search engine...

{{}) Search engine spiders and your ... | i| To view an article, click on its name in the list on the left.

{{} The importance of valid HTML code
ﬂ The right search engine optimizati...
{0} The robots.txt file

ﬂ Top 10 tips for high link popularity
ﬂ Use =itemaps to improve your we...

O TIp:

If yvou haven't done it vet, read the Internet Business Promoter
manual.

The IBP manual contains valuable tips and tricks that help vou to
waork fast and efficiently with IBP.

You'll save time and you'll get the best results for your web site.

Fertig

The articles explain how to convert visitors into sales, how to keep customers on your site and more.
Just click the Marketing Tips link in IBP's main window to open the article library.
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How to quickly create a backup of IBP

IBP allows you to quickly create a backup. Just click the Backup & Restore link in IBP's main window.
That will open the Backup & Restore window:

rﬁ

Click the Backup button to make a backup of your IBP data. To restore a backup on your computer
click the Restore button.

Example:
Suppose you have to reformat your hard disk. Do the following:

1. Click the Backup button to make a backup of your IBP data.

2. Copy the backup file to a secure medium, for example to a CD-ROM or a ZIP disk.
3. Reformat your hard disk.

4. Install the IBP demo version on your newly formatted computer.

5. Click the Restore button and select the backup file.

That's all there is to it. This method also allows you to transfer IBP to another computer. You can install
IBP on more than one computer as long as you don't use both copies at the same time.
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Working with projects
The Edit Project window

A project in IBP reflects one web site you want to promote. A project contains the URL of the web site
you want to promote as well as the description, the contact information, the keywords, etc.

The Edit Project window allows you to edit the basic information of a project. You can open it by
clicking on the Edit Current Project button in the IBP main window:

You can edit the name of the project, you can enter the description of the web site, your contact
information, etc. You can switch between the different sections in the Edit Project window by clicking
on the section names on the left side of the window.

The purpose of the different sections is explained in the window itself. Just click the blue links next to
the question mark symbols to get further information about a section.

IBP Standard supports up to five independent projects, IBP Business supports an unlimited number of
projects. You can overwrite the project information at any time and you can replace old projects with
new projects.
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The Project Management window

The Project Management window allows you to quickly manage your projects. Click the Manage
Projects... button in IBP's main window to open the window:

&3 Project Management El@wz'

Mew ... Duplicate. .. Edit... [:Sﬂename... Remove
Select project (just type the first letter of the project name):
Hame URL
2 Another Example Project W exampleZ.com
Y exampke Proect
8 et Another Example Project W exampled.com
oK ] ’ Help

Click the New button to create a new project. The Duplicate button will duplicate the selected project. A
click on the Edit button will open the Edit Project [e7)window. The Rename button allows you to rename
a project and the Remove button allows you to delete a project.

The highlighted project in the list is the currently selected project.
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How to customize the reports

If you use IBP Business, you can customize the IBP reports so that they use your own headers and

footers, company logo, fonts, etc.

Click the Edit Current Project button in the IBP main window. The report settings for the selected
project can be found under the Report Customization header in the Edit Project window:

Administration

8 Project Name & Notes
iR Scheduled Tasks

»g Import project
information

wi Import from I8P 4

Web Site

85 um

% Language & Category
& Title & Keywords

ﬁﬂ Descriptions

Contact

5 Name & Email Address
% Postal Address

Report Customization

B Y
@ Sender & Recipient

Headers & Footers
[# Font Styles & Colors
@ Background

Edit Project: Example Project

Cover Sheet

The report has a cover sheet |

Title for the submiz=ion report:

Des=cription for the submizsion report:

|Search Engine Submizsion Report

|This report has been created with Axandra’s award- -

Title for the ranking report:

Description for the ranking report:

|Search Engine Ranking Report

|This report has been created with Axandra’s award- -

Title for the Top 10 Optimizer report:

De=cription for the Top 10 Optimizer report:

|T|:||:| 10 Cptimizer Report

|This report has been created with Axandra’s award- «-

Title for the Keyword Density Anabyzer report:

De=scription for the Keyword Density Analyzer report:

| Keyword Densgity Report

|This report has been created with Axandra’s award- -

Title for the Spider Simulater repert:

Deszcription for the Spider Simulator report:

|Search Engine Spider Simulator Report

|This report has been created with Axandra’s award- -

Title for the Link Popularity Improver report:

Deszcription for the Link Pepularity Improver report:

| Link Popularity Improvement Report

|This report has been created with Axandra’s award- ==

[ Restore Defaults l

) |

Cancel

| |

Help |

The Cover Sheet section allows you to enter a title for the different reports. In addition, you can enter a

short description that will be printed on the report cover sheet. Click the ... button next to the
description edit field to open a window in which you can see the full description.
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The Author & Logo section allows you to enter your own address and the address of your client in IBP.
That information will be used on the report cover sheet. In addition, you can specify an image that
contains your company logo:

Edit Project: Example Project

S Sender & Recipient
8 Project Name & Notes
@. Scheduled Tazks Enter your company URL:
Import project wv."w.'..ﬂxandra.-::um | @& Where vour company information will sppear
L1} I,
information [,\S
»’ Import from IBP 4 Path to the company logo picture file:
Web Site | |
&) URL Enter your company address: Enter the recipient's addrezs:
% Languags & Category Created with [BP In the |BP Business edition, you can enter
aj Title & Keywords {Internet Business Promoter) the address of your client here.
ail Descriptions Professional web site promotion. In addition, all reference to IBP wil be
delsted =o that your clients will not know
Contact Axandra Custoemer Service that you u=ze IBP.
é‘ Mame & Email Address httpeifwewow Axandra.com
h Postal Address
Report Customization
Cover Shest [ Restore Defaults
Headers & Footers
Font Styles & Colors
D Background
oK ] [ cancel ] [ Help
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The Headers & Footers section allows you to specify custom headers and footers for your reports:

Edit Project: Example Project

NS o Headers & Footers
8 Project Name & Notes
@. Scheduled Tazks Enter the report headers:
»3 !mpgrt prn}ec{ |r.'|1_.r cugtom report | || I | |DATE
information (e. g., enter the report title) (e. g., "created on LONGDATE")
w Import from I8P 4
Vieb site Enter the report footers:
8 vl |Created with IBP | |PAGENR of PAGECOUNT | |www Axandra.com
% Language & Category (e. g., enter your company name}) (e. g., "PAGENR of PAGECOUNT") (e. g., your web site URL)
8 e & Keywords

8 pescriptions

[ Restore Defaultz ]

Contact

{5 Name & Email Address
h Postal Address

Report Customization € How to customize headers and footers

@ Cover Sheet €)' In which reports headers and footers are supported
@ Sender & Recipient

[# Font Styles & Colors

@ Background

[ oK ] [ cancel ] [ Help

You can use the following variables in the headers and footers:

LONGDATE
DATE
PAGENR
PAGECOUNT

The LONGDATE variable will be replaced with a date like this "23 June 2005" The DATE variable will
use a shorter format like "2005-06-23". The PAGENR variable will be replaced by the page number
and the PAGECOUNT variable by the total number of pages in the report.
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You can also use your own fonts and your own colors in the report:

Edit Project: Example Project

e L Font Styles & Colors
& Project Name & Notes
E}E Scheduled Tasks Set Chapter Headline Style...
"’ Import project
information [ Set Section Headline Style... [ Set Section Second Headline Style..
w& Import from IBP 4
[ Set Bogy Header Style... ] [ Set Body Text Style. . ]
Web Site
B umL
Preview:

£ Language & Category

Title & Keywords N
Enmrimm Chapter headline

Description of the chapter headline.

|

Contact

A N & Email Add -
ame & Emal ress Section heodine

B2 Postal Address

SECTION SECOND HEADLINE F |

Report Customization

[E] cover Sheet Abcdefghijklmnopgrstuwicyz

@ Sender & Recipient - - - he
" < 1l Y

Headers & Footers — —

&

[ Restore Defaultz ] € Important note about report customization

@ Background

l oK ] [ cancel | [ Heb
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&

If you want, you can also specify a background color or a background picture that will be used in HTML
reports:

Administration

Edit Project: Example Project

§ Project Name & Notes
¥ scheduled Tasks

"’ Import project
information

w& Import from IBP 4

Web Site

B umL

% Language & Category
8 Title & Keywords

aﬂ Descriptions

Contact

5 Name & Email Address
B2 Postal Address

Report Customization

Cower Sheet
Sender & Recipient
Headers & Footers
Font Styles & Colors

Ulpacigrouna |

Background

Use thiz background picture:

(v'ou can specify a local file by clicking the ..." button. You can alzo enter a picture file URL, for example
www your-site. com/background.gif®. If you don't want to uze a background picture, leave this edit field empty.)

Use thiz background color:

]

€ In which reports the background customization is supported

s

[ oK

] [ cancel | [ Heb
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How to schedule tasks

Constantly checking the search engine rankings of your web site takes much time and patience.
Fortunately, IBP's Scheduler allows you to automate tasks such as checking your rankings and
submitting to the search engines. You can make the Scheduler run these tasks after hours, rather than
tying up your computer during valuable time in the work day.

Create a new task by clicking the Add Task button at the top of the Scheduler window.

ﬁ Scheduler

i 2 B £ 28

Add Task.% Duplicate Tazk... Edit Tazk... Remove Task Run Task Now View Task Log...

) How the Scheduler works

Scheduled task list:

Activated | Project: Scheduled Task Status Next Run Last Run

Another Example Project: Ranking check, every day (start: 30.03.200... =cheduled Di, 14:00 last Wi, 15:14

Example Project: Ranking check, day 1 in every menth (17:00) =scheduled 01.05.2005, 17:00 has not run yet

et Another Example Project: Search engine submigsion, every week... =scheduled Di, 17:00 la=t Wi, 17:00
Close l [ Help

Follow the instructions in the Scheduler window to set up a new task. If you have questions about a
special feature in the Scheduler, click the blue links next to the question mark icons in the scheduler.

IBP's scheduler is very flexible. Tasks can be executed once, daily, weekly or monthly, for example on
every first Friday of each month. You can create an unlimited number of tasks, even for the same
project. Note that only one task can be executed at a time.
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Checklist

Before using the scheduler, make sure that you can tick "Yes" and "I know that" to all of the following
items:

M Things you should have done:

1. Could you tick all Yes boxes in the search engine submission O Yes O No
checklist in this manual?

2. Could you tick all Yes boxes in the search engine ranking check O Yes O No
checklist in this manual?

M Things you should know:

1. Most search engines don't update their indexes very often. It's usually O | know that
enough to check your search engine rankings once a month.

2. Aslong as your web site is not listed on search engines, it's enoughto O | know that
submit it every four weeks. Search engines need some time to index
new web pages.

1

If you manage web sites for clients, use IBP's report customization features (only available in IBP
Business). If you customize the reports, you customers won't know that IBP did so much of the
work for you.
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Other windows

The main window

The IBP main window allows you to access all IBP features quickly and easily.

You can access the IBP tools either through the links on the right side of the window or through the
menu bar at the top of the IBP main window:

i3 [BP - Internet Business Promoter 8.0 Beta 5 - Business Edition |._||E|g|
File Edit Projecte QLN Settings Windows Help

: Q Web Site Preparation Top 10 Optimizer... " 5 ~
Zall Web Site Submizsion Web Site Optimization E&Ur... F4
Currently seleq Link Popularity Improvement HTML Validator...

Search Engine Spider Simulator...

Example Project Result Tracking

PPC Campaign Management

Keyword Generator... F&

URL

WW W EXample.con

Marketing Tips Keyword Density Analyzer... gines...

Category [ Backup & Restore...
Activities ¢} Enter Unlock Code...

_ @ About Internet Business Promoter (IBP). .
Description

Thiz iz just an example de=scription. t doesn't mean anything. It iz just for

Make your web pages search engine read
demenztration purpozes. ¥ pag g i

Q Top 10 Optimizer...
E} Web Site Optimization Editor...

Web Site Submission @ Keyword Generator..
Last: Thiz project haz not been submitted yet. ﬁ_:: Keyword Dengity Analyzer...
Hesdt- nok yet scheliees HTML Validator...
Search Engine Ranking Check & Search Engine Spider Simulator. .
Last: Samstag, 2. April 2005 8 - 5
Next: Sonntag, 1. Mai 2005 Submit your web site to the search engines
S Search Engine Submitter (autematicalty)...
:j} Search Engine Submitter (2emi-automaticalty)...
:j} Directory Submitter (semi-automatically)...
8 Special Interest Site Submitter (zemi-automaticalty}... D
@ Submizzion Report Creator...
Improve the link popularity of your web site
% Link Popularity Improver...
l % Edit Current Project... ] [ R Manage Projects... l @ ARELIS - Link Management...
w
MNext =cheduled task: project "Another Example Project” on Di, 5 Apr, 14:00 (Ranking check) 3 projects

The left side of the main window displays a short summary of the selected project. To select another
project, click the Manage Projects |98]button or select a new project in the Currently selected project
popup menu.
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The Supported Search Engines window

The Supported Search Engines Window lets you quickly see which search engines are supported by
IBP. Click the "Supported Search Engines" button in IBP's main window to open this window.

The Supported Search Engines panel

The "Supported Search Engines" panel shows a report with all supported search engines.

& Supported Search Engines: Example Project

% Supported Search Engines %\QQ Search & Suggest
@ B 7 Y
Customize Report... Print Preview ... View Report A= Save Report Az
ke UL LU ke CALITE. LU UR o
£t Google co uk (pages from the UK) £t Google co uk (the web) j
£ Hotbot.co.uk £t Lycos.co.uk (UK & Ireland)
£ Lycos co.uk (Worldwide) £t Mirago co.uk
£ MSM.co.uk £ Overture uk
£t SearchUK com £t Seekport_co.uk
£t Splut.com (without category results) £ Tiscali.co.uk (UK Businesses) n
i Tiscali.co.uk £ UKPlus.co.uk
£t Wanadoo co.uk (All the Web) £t Wanadoo co.uk (UK sites only)
£ WotBox.co.uk £ Yahoo.co.uk (Al of the web)
£t Yahoo co_uk (Ireland only) £ Yahoo co_uk (UK only)
£ AY9.com EE AllTheWeb (Albanian results)
EE AllTheWeb (any language) EE AllTheWeb (Arabic results)
mm AllTheWeb (Bulgarian results) EE AllTheWeh (Catalan results)
il AllTheWeb (Chinese simp. results) EE AllTheWeb (Croatian results) -

The buttons above the report preview allow you to view the report as a web page (HTML), PDF, text or
Microsoft® Word® document (the latter is only available in the IBP Business edition).

If you want to send a report by email to one of your clients, save the report as a web page or as a PDF
document. IBP creates very small PDF files so that you can send them quickly to your clients.

Click the "Customize Report..." button to open the Customize Report window. Please note that the
settings of the Customize Report window can only be used in the Business edition of IBP.
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The Search & Suggest panel

The "Search & Suggest" panel allows you to look for any search engine that is supported by IBP. Enter
the name or a part of a search engine name in the edit field and IBP will list all search engines that
contain that part in the name. For example, if you want to list all Canadian search engines, enter ".ca"
(without the quotation marks).

[ 4] Supported Search Engines: Example Project

B

o Supported Search Engines

Enter the =earch engine name or

enter the top level domain (e.g. ".au” for Australia):

Wi Search & Suggest

s

I:k|‘§.rﬂhu|

57 search engines found:

¥} Anv zearch engine not found?

Search Engine

ZE= vahoo Asia

=rahoo Catalan

@l vahoo China

@ ahoo Chinese

@ vahoo Hong Kong

== "ahoo India

®; vahoo Korea

Z= vahoo Local

= ahoo Singapore

il v ahoo Taiwan

==rahoo.ar

=="rahco.at (Das Web}

== rahoo.at (Seiten auf Deutsch)
=="rahoo.at (Seiten aus Osterrsich)
E=vahoo.br

I*lvahoo.ca

I*0'rahco.ca (&l the Web)

Ballvrnbnn mm tPanadnt

Supported in IBP

Directory Submitter (automatic and semi-automatic)
Directory Submitter (automatic and semi-autematic)
Directory Submitter (automatic and semi-automatic)
Directory Submitter (automatic and semi-autematic)
Directory Submitter (automatic and 2emi-automatic)
Directory Submitter (automatic and semi-automatic)
Directory Submitter (automatic and semi-autematic)
Directory Submitter (automatic and semi-automatic)
Directory Submitter (automatic and semi-autematic)
Directory Submitter (automatic and semi-automatic)
Directory Submitter (automatic and semi-autematic)
Ranking Checker and Top 10 Optimizer

Ranking Checker and Top 10 Optimizer

Ranking Checker and Top 10 Optimizer

Directory Submitter (automatic and semi-autematic)
Directory Submitter (automatic and semi-automatic)
Ranking Checker and Top 10 Optimizer

Flmmlrimem Mhmmleme mmd Tom A0 Cmbineie e

S

| £

[@ Suggest Search Engine...

If you know of a search engine that is not in the list, click the "Suggest Search Engine..." button and
IBP will connect you to a web page on which you can suggest the missing search engine.

(1 3

Not all search engines have a submission page. Some popular search engines use the database
of another search engine. If you don't find a particular search engine in IBP's Search Engine

Submitter, then the search engine probably doesn't have a submission page.

The next time you use that search engine, take a close look at the results. If the result pages list
text like "Powered by Google" or "Results by Yahoo", then it's likely that the search engine doesn't
have its own database. For that reason, it's not possible to submit to that search engine.
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The General Settings window

The General Settings window allows you to edit the global settings of Internet Business Promoter. Click
the General Settings link in IBP's main window:

General Settings

' anguage

F8 Human Emil:ln ~ LﬂﬁgUﬂgE

& Cookies

@ Internet Select the uzer interface language:

% Kewvword Density - E =
Scheduler = .
Paths Deutzch Englizh E=zpanol

? Sounds

|l | i =
Francaiz ftaliano Mederlands

[@ Show Translation VWeb Page

& How to translate IBP to vour language

| oK | | cance

The left side of the General Settings window allows you to choose a section in the settings window.
The Language section allows you to select the user interface language of IBP.
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Click Internet in the list to switch to the Internet section:

General Settings

4 Language
€5 intornet Internet
F8 Human %ulatinn
= Keyword Density |:| Download images when accessing web pages | @
Scheduler
Paths
Sounds
| oK | [ Cancl

Click the question mark symbol in the General Settings window to get further information about the
settings.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



111 Other windows @

The Human Emulation settings are very important in IBP. They allow you to specify the behavior of IBP
when it accesses search engines.

General Settings

A Language

a 22 Human Emulation
& Cookies
@ Internet &) WWhy IBP iz a =earch engine friendby tool
3 Feyword Density ¥ How to u=e IBP with 8 proxy server
Scheduler
? —_— Some gearch engines will temporarity return no rezultz if you query them too often in
Sounds a short time period. Use the settings below to avoid this:
Maximum number of concurrent connections to the =ame =earch engine: @
Wait how many =econds before acceszsing the same =earch engine again: @
Wait how many =econds before ubmitting a =earch engine form: @

[ oK | | cancel

IBP is a search engine friendly web site promotion tool. It tries to minimize its access search engines
to cause as little traffic as possible.

IBP uses MS Internet Explorer to access search engines. That ensures that search engines think that
they are accessed by a human person with a normal web browser. That way, you get the most
accurate results with IBP.

The MS Internet Explorer windows that are used by IBP are opened outside the visible screen area so
that they don't disturb your normal work flow.

An additional security measure is the Cookies section. IBP can automatically delete search engine
cookies if you select that option. This prevents search engines from changing the ranking results
based on your cookies and it also prevents them from identifying you by their cookies.

Click Keyword Density, Scheduler, Paths and Sounds in the General Settings window to change the
settings in these areas.
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The Keep IBP Up-to-Date window

Once a day, IBP checks if your application and the search engine descriptions are up-to-date. Click the
"Keep IBP Up-To-Date" button to open the IBP Update Service window yourself.

€3 1BP Update Service M=
IBP Update Service
]
é What is the IBP update service? Update releases:
Search engines regularty change the way they rank web pages, 2 April 2005 -
and/or the way yvou can submit to them. m updated 4 search engines B

29 March 2005

To receive accurate ranking rezults, and to submit correctly, the
m updated 12 search engines

=earch engine descriptions must be continually monitored and
updated (=ee the lizt on the right =ide). For thiz reazon, thizs Update 28 March 2005 b

window appears once a day. m updated 21 search engines

m removed AbrahamSearch.com
m JBlue merged with JIDGO.com

'." . . . 1
\g The IBP update zervice iz available to you! 25 March 2005

“ou have paid for the IBP update service until Montag, 3. April » updated 1 s=arch engine

2008. Until thiz date, the =earch engine descriptiocnz are kept
up-to-date and you're entitled to free program updates and free 23 March 2005
suppart. m updated 21 search engines

22 March 2005
m updated 1 search engine

16 March 2005

:—-'__:) Everything's up-to-date! m =added Google.com Local to the directory
o

submitter
The IBP application and all sgarch engine descriptions are m Google now asks for an opticnal code when
up-to-date. submitting your site to Google. You can enter

that code by using IBP's semi-automatic search il

[ Show Supported Search Engines... Close Window [

Fertig

Search engine descriptions tell IBP how to access the search engines, for example how to search for a
keyword or how to submit your web site to it. Search engines change their result pages and submission
pages frequently. For this reason, the search engine descriptions of IBP have to be updated frequently.
Unfortunately, we have to charge a fee for it because it is a lot of work to keep them up-to-date and it
requires permanent search engine monitoring.

Of course, you don't have to purchase a search engine description renewal. However, some of the
ranking checks or submissions might fail then due to out-dated search engine descriptions.
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Tips for web agencies and search engine optimization
services

Manage your clients with IBP

IBP is the perfect tool for web promotion agencies and other people who promote web sites for clients.

IBP allows you to manage projects that contain all information that is necessary to create a report for a
client. For example, a project contains the URL of your client and all associated search terms and
search engines for IBP's Search Engine Ranking Checker. You can always overwrite the information in
a project and you can delete a project and replace it with a new one if your clients change.

IBP's project management lets you easily add, edit or remove client data. IBP Business supports an
unlimited number of projects/clients.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



X Tips for web agencies and search engine optimization services

Customize the reports for your clients

IBP allows you to customize the reports so that they match your corporate design.

e Use your company logo.
e Use your own headers and footers.
e Use your own fonts.

¢ Use your own colors.

e Use your own texts.

1

Your clients won't even suspect that IBP did most of the work for you.

IBP's Search Engine Ranking Checker even allows you to show only positive results in the list so that
your clients only see the keywords with a good ranking on the search engines.

You can use customized report settings for every project. That means that you can use different
settings for every client if you want. Details on how to customize the reports can be found in
How to customize the reports/es).
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Easily send and sell the reports to your clients

IBP can create PDF and HTML reports that you can give to your clients. For example, save a search
engine ranking report as a PDF file and send it to your clients by email. In addition, IBP creates very
small PDF files so that you can send them quickly and so that your users won't have problems
receiving them.

The HTML reports have been extensively tested with MS Internet Explorer® and Gecko-based
browsers (Firefox, Netscape®, Mozilla).

IBP can create a report of all supported search engines for your clients.

A high quality PDF report with your company name, your company logo and your company URL in the
header/footer will enhance the professional image of your company. If you manage web sites for
clients, IBP is the perfect tool for you. If you haven't done it yet, order IBP Business now. We're
confident that you won't find any other tool than IBP that offers the same features and quality.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH


http://www.Axandra.com/ibp-store.htm

X Tips for web agencies and search engine optimization services

How to translate IBP and the reports to your own language

IBP allows you to translate the reports and the complete IBP application to your own language. That
allows you to offer search engine optimization services in any language and in any country.

Go to http://www.axandra.com/web-promotion-tool/translation.htm for detailed instructions.
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How to convert visitors into sales

How to convert visitors into sales

Even if you have obtained high search engine rankings for your web site under your important
keywords, and even if you have hundreds of visitors per day, web surfers still might not purchase

anything on your web site.

Why do visitors sometimes not convert into sales? We'll give you several ways that can increase the
number of surfers that will become buyers on your web site.
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Step 1: Accelerate your web pages
Web surfers hate to wait for slow loading web pages. If your web pages don't load fast enough, many
web surfers will go away without taking a look at them.

No matter how great your product is: if your web site is not fast enough, web surfers won't see it. Fast
loading web pages are crucial if you want to sell something on the Internet.

There are several things you can do to speed up your site. Of course, you should make sure that your
web host provides fast and reliable servers. In addition to hosting your web site on a fast server, you
can do the following to improve the loading time of your web pages:

e Reduce the number of graphics

A large number of graphics on your web pages can considerably slow down your page. For each
graphic on your web page, the web browser has to make another connection to your server.

If you cannot reduce the number of graphics on your web page, then try to combine several graphics
to a single bigger one. Use the same graphics on your other web pages so that web browsers can
load the graphics from the browser cache.

e Specify the dimensions of your graphics

Always make sure to include the height and width dimensions of your graphics in your HTML code.
This means that every IMG tag should have the WIDTH and HEIGHT attributes specified.

If web browsers don't have to figure out the dimensions of your graphics, they can already display
placeholders and start displaying the text of your web page before loading the graphics from the
server.

o Make the top of your page interesting

If a web page takes a long time to load, make sure that the top of the page contains something
interesting because visitors will see that part first.

e Divide your tables

Web pages that use a single large layout table take a long time to render in web browsers. Break up
huge tables into several smaller ones.

e Specify the dimensions of your tables

If you specify the WIDTH and HEIGHT attributes for your tables, then web browsers don't have to
load the complete table code to calculate the dimensions of the table.

e Double check cell widths
Take a moment to check the individual widths of each table cell. If the total is more than the
specified table width, then web browsers will have problems displaying your table.

It's important to know the download times of your web pages. In general, your home page should load
in 20 seconds on a dial-up connection and the top of your page should be displayed within 5-8
seconds.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH



How to convert visitors into sales X

1

Fast loading web pages are the most basic factor of a successful web site. If your web pages are
displayed and rendered as quickly as possible, people will have more time to read the actual
content of your web pages and eventually they'll buy something on your page.

Now that people can see your web page content, it's important to keep them on your site.
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Step 2: Create trust

It's very important that your web site visitors have trust and confidence in your company. Your
customers must trust you. They won't buy from you if they don't.

e Make sure that your web pages have a professional design

Your web pages have to look perfect. If necessary, hire a professional web designer. Don't use
blinking text, funny animations or flashy banners on your page. Make sure that all links on your web
site are intact.

Don't use automatically created web pages. Some software programs allow you to automatically
create pages that are "optimized" for a special keyword. These doorway pages don't work anymore
on search engines (its simply spamming).

In addition, human web surfers are turned away by that kind of pages. While doorway pages might
look attractive to software programs, web surfers usually hate them.

Automatically created doorway pages usually look ugly to human web surfers. Often, they consist of
nothing more than a list of buzz-words. You won't get good results with this method because human
web surfers will quickly close such a web page.

e Tell your web site visitors who you are

Make sure that customers know that a real person is sitting behind this web page. Include your full
contact information on your web site and make it easy to find.

If your visitors don't know from whom they will purchase and how to contact you, they won't buy
anything. Show your privacy policy.

o Offer free trials and show your refund policy

The most common way that companies use to establish trustworthiness is to offer a free trial and a
money back guarantee. If your customers know what they'll get, they'll be more likely to purchase.

e Use testimonials

Its far better if other people say nice things about you than you saying nice things about yourself.
Testimonials from satisfied customers will show how your business can do a better job than your
competitor when it comes to customer satisfaction.

1

On the World Wide Web, you cannot speak face to face with your customer so you have to
establish credibility in other ways.
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Step 3: Use powerful sales copy

It's important that your web pages are interesting to your visitors. Every visitor wants to get a prompt
answer to the question "what's in it for me?". In the first paragraph of your web page, you should tell
your visitors the following:

e what you do
¢ why people should stay on your site
e what's in it for your visitors

If you don't answer these questions quickly enough, people will go away.

People aren't necessarily interested in your product or in your company. You must convince your web
site visitors with good sales copy.

Before starting to write sales copy, make sure that you know your product and that you're passionate
about it. You have to fully believe in your product. If you don't, you shouldn't sell it.

You cannot write convincing sales copy if you don't stand behind your product. You must be sure that
you're doing your customers a favor by offering them your product.

e What's in it for your customers?

Your customers want benefits. What can your product do for them? What can it do for them now?
The benefits of your product should be the first words on your site. Make them bold and make them
big. If your visitors don't know what's in it for them after the first few seconds, they'll leave your site.

People don't read everything on your page. They scan it for interesting information. Grab their
attention with benefits.

e Don't mix up features and benefits

You must differentiate between features and benefits. Features are the attributes of your product,
benefits are what your product promises. For example, if you sell a solar-powered clock, then the
feature is "uses new 38/12 solar cells". The benefit to the buyer is "you save money because you
don't have to buy batteries anymore".

Don't bore your potential customers with technical details. Tell them what your product will do for
them, how they will feel when they try your product. Maybe your product or service will make them
more money, maybe it will save them time. Tell them and don't be shy.

o Killer headlines will grab your visitors attention
Nobody will read your entire page. Make it easier for your customers by dividing your page into
paragraphs where each paragraph has a headline. Your headlines should make clear what to expect
in the next sentences and they should grab your visitors' attention.
Use words like "free, proven, benefit, first, discover, complete, exclusive" and avoid words like
"should, could" and "but". Make sure that you use "you" more than "I" or "we". Remember: Your
customers don't really care about you and your business. They only want to know what's in for them.

e End your sales copy by telling the reader what to do

At the end of your copy text, you must tell your visitors what to do next, for example "Click here to
order now for immediate delivery".
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1

Use these tips to write as persuasively as you can, but remember not to deceive your customers
in any way. You'd risk poor word of mouth, legal action, no repeat business and refund requests.

When people have finally decided to purchase your product, you must make sure that your order page
doesn't drive them away.
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Step 4: Optimize your order pages

Statistics show that more than 60 percent of online shoppers abort the ordering process. If your order
page isn't easy to use, all other web site promotion efforts will be in vain.

Here are the most important points for a successful order page:

¢ Link from the home page and from all product and service pages to the order page.

¢ Give the links on your order page names that your customers can easily recognize: "Order", "Buy",
"Store", "Checkout", etc.

¢ Don't hide the price for your products or services. People won't buy if they don't know what they have
to pay.

o Tell your visitors about shipping costs and state taxes.

o Tell your visitors the final price before they have to enter the credit card number.
o Tell your visitors who you are and tell them your complete company address.

o Offer an unconditional money-back guarantee if at all possible.

o Tell your visitors upfront about your refund policy.

e Make sure that your order pages are secure. Use at least 40 bit encryption so that your customers
can safely enter their contact and purchase information.

o Make sure that your order pages are easy to understand. Test them with your friends or relatives
that don't connect to the Internet very often.

e Regularly test your order pages to make sure that they work.
o Make sure that you'll be notified if your server goes down.

o Make sure that your order page displays a meaningful message if the customer forgets to enter the
street name or any other required field.

e Make sure that your order pages work with international customers. German customers don't know
what to enter in the "State" field and usually leave it empty. Some countries don't even have postal
numbers. Your order pages should work for these customers.

If your order pages are easy to use and secure, they won't hinder or deter customers from completing
their purchase.
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1

It's very important that your order pages are a secure place to shop for your customers. Use as
much encryption as you can and use the additional security services that are offered by some
credit card companies.

Our own Axandra order pages use 128 hit encryption and they also use the Verified by Visa and
MasterCard SecureCode service. Verified by Visa and MasterCard SecureCode are new services
by Visa and MasterCard that use personal passwords or identity information to help prevenut
unauthorized use of credit cards.
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Troubleshooting
What can you do if your web site is not ranked?

If your web site is not ranked on search engines, take a look at the following tips and techniques.

Search engines need some time to pick up new web pages. They have to visit your web site, they have
to scan your web pages and they have to reflect the changes in their indexes. Most search engines
need four to 12 weeks to index new web pages.

1

The following list includes the most common reasons for bad search engine rankings. We highly
recommend that you read this list to make sure that you have eliminated all factors that might be
preventing good search engine rankings for your site.

Make sure that you could tick all "Yes" boxes in the checklists in this manual.

Make sure that your web site has enough content

If your web site consists of only one or two optimized pages it will be difficult to get good search
engine rankings. Search engines try to find web pages that offer valuable content to web surfers.
Your web site should have at least six pages and each page should have at least 200 words. Search
engines need text to index web pages.

Make sure that you have enough good incoming links

If you haven't read it yet, take a look at the section on "What is link popularity[es1". Optimized web
pages without good link popularity cannot get good rankings and vice versa.

Don't use frames

If at all possible, avoid frames. Many search engines have difficulty with frames and it is very difficult
to get high search engine rankings for web sites that use frames.

Avoid Flash and other multimedia elements

Most search engines cannot index Flash pages. The normal text content on your web pages matters
most to search engines. If you must use Flash on your web site, make sure that you also offer
normal text for the search engines. Text in Flash elements is invisible to search engines.

Don't use welcome pages

Some web sites use a "Welcome to our web site" image with a link to the actual site as the index
page for the web site. Don't do this. Some search engines might not follow the link on the welcome
page and your index page won't contain any useful content for search engines. In addition, most web
surfers don't like these welcome pages.
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Choose areliable hosting service

Your web page should be hosted by a reliable hosting service. Otherwise, it could happen that your
web server is down when a search engine spider tries to index it. If your web site fails to respond
when the search engine's index software program visits your site, your site will not be indexed. Even
worse, if your web site is already indexed and the search engine spider finds that your site is down,
you could be removed from the search engine database. It's essential to host your web site on
servers that are very seldom down.

Choose a fast hosting service

Search engine crawler programs that index Web pages don't have much time. There are
approximately 4-6 billion Web pages all over the world and search engines want to index all of them.
So if the host server of your Web site has a slow connection to the Internet, you may experience that
your Web site will not be indexed by the major search engines at all.

You may also want to limit the size of your homepage to less than 60K. It will also benefit the still
numerous users that connect to the Internet with a slow modem. For even the casual Internet user,
the performance of a Web site can make the difference between pleasure and frustration.

Take a look at the HTML code of your web pages

Select "View source" in your web browser to take a look at the source code of your web site. Some
web pages contain so much JavaScript code and other HTML commands that the actual content is
hard to find. If you cannot immediately see the content of your web page when you view the source
code, then it's likely that there is so much additional code in your web pages that search engines
stop indexing the page before they come to the actual content. Use external JavaScript code and
external CSS code to make your pages as short as possible.

Don't even think of tricking the search engines

Don't use text in the color of your web page background and don't stuff obscure HTML tags with your
keywords. Search engines don't like to be tricked. If you try to trick search engines, it's likely that
your web site won't be listed. It's better to design your web pages so that they are beneficial for all:
web surfers (who find what they're looking for), search engines (which get better results) and you
(who gets the customers).

Don't use redirections

If the web page you submit contains a redirection to another web site, most search engines will skip
your web site completely. Do not submit a redirection web page. Many webmasters tried to cheat
search engines with redirection pages in the past. The search engines companies discovered that
and they decided to totally skip web pages with redirections. Submit the actual web page that
contains the content of your site.

Avoid dynamically created web pages

Databases and dynamically generated web pages are great tools to manage the contents of big web
sites. Imagine you'd have to manage the web site contents of the New York Times without
databases. Unfortunately, dynamically generated web pages can be difficult for search engine
spiders because the pages don't actually exist until they are requested. A search engine spider is not
going to be able to select all necessary variables on the submit page.
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Some search engines can index dynamically pages to a point, but even Google states that they have
problems with dynamically created pages: "Reasons your site may not be included in Google: Your
pages are dynamically generated. We are able to index dynamically generated pages. However,
because our web crawler can easily overwhelm and crash sites serving dynamic content, we limit
the amount of dynamic pages we index."

Make sure that you allow search engine robots to index your site

Imagine you're an Internet marketing service company and you keep trying very hard to get top
rankings in the search engines for your customer. Even after several weeks, the customer's web site
hasn't been listed in any search engine. Then you see that your customer blocked the search engine
spiders by not properly configuring the robots.txt file. Details about the robots.txt file can be found
here.

Make sure that search engine spiders can access your web site

Search engine spiders don't have the functionality of full-fledged Web browsers such as Microsoft
Internet Explorer, Firefox or Netscape Navigator. In fact, search engine robot programs look at your
Web pages like a text browser does. They like text, text, and more text. They ignore information
contained in graphic images but they can read <IMG ALT> text descriptions.

This means that search engine spider programs are not able to use Web browser technology to
access your site. If your Web pages require Flash, DHTML, cookies, JavaScript, Java or passwords
to access the page, then search engine spiders might not be able to index your Web site.

Make sure that search engines can resolve your DNS name

A mistake that novice users often make is to register a domain name (for example, www.mygreat-
site.com), and immediately submit the web site URL to the search engines. Then they wonder why
the search engines didn't index their site. It could be that they tried, but the domain name was not

available yet.

It takes approximately 2-4 days until a domain name becomes active. All Internet access providers
must update their records (DNS tables) to reflect new site locations. The process of updating DNS
tables is called propagation. Search engines must also update their DNS tables and until then, the
new domain name www.my-great-site.com doesn't work. So when you register a new domain name,
you must wait about 48-72 hours before submittng the domain name to the search engines.

Avoid special characters in your URL

Most search engines have problems indexing web pages when their URLs contain special
characters. The following special characters are known to be "search-engine-spider-stoppers":

* ampersand (&)

* dollar sign ($)

* equals sign (=)

* percent sign (%)
* question mark (?)

These characters are often found in dynamically generated Web pages. They signal the search
engine crawler program that there could be an infinite loop of possibilities for that page. That's why
some search engines ignore web page URLs with the above characters.
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If you have difficulties getting high rankings on Google, the next section is for youl[i25.
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Important for high rankings on Google

Many web site owners wonder why their web sites rank well in Yahoo and MSN but not in Google. Why
is this so and what can you do about that?

Of course, you should use IBP's Top 10 Optimizer to optimize the content of your web site for Google.
If the content of your web pages isn't optimized, you cannot have good rankings on Google.

In addition, it is very important to get many incoming links to your web site. Google heavily relies on
incoming links. If more than one web page is optimized for the same keyword, the web page with the
best incoming links will get the best ranking on Google. Make sure that the links to your web site
contain your keywords.

As mentioned before in this manual, it is difficult to get high search engine rankings with an optimized
web site that doesn't have good incoming links. It's also difficult to get good rankings for an
unoptimized web page with many incoming links. Optimized content and incoming links complement
each other. It is important that your web site has both.

Google's sandbox and your web site

In general, brand-new web sites with new domain names need about six to eight months to get top
rankings on Google.

The usual process is that Google indexes the new web site, lists it for some less important queries and
then the web pages drop from the search engine result pages for several months. Although other
search engines list the site properly, Google doesn't list the web site, sometimes not even for the
company name.

If you have a brand-new web site, don't worry about this. You are not necessarily doing anything wrong.
Google delays the inclusion of new web sites. This phenomenon is called the Google sandbox.

Why does Google delay the inclusion of brand-new web sites?

It seems that Google delays the inclusion of brand-new web sites to encourage webmasters to build
content instead of building mini-networks.

Many webmasters try to artificially inflate the link popularity of their web site by creating a network of
small web sites with different URLSs that all link to each other. Many of these web sites have no
purpose other than linking to the main web site.

By delaying the ranking of new web sites, this mini-network strategy doesn't offer a quick jump to the
top anymore. The delay might encourage webmasters to focus on the content of their main web site
instead of building useless mini sites.

What does this mean to you?

If you have a new web site, expect that your web site will be listed within six to eight months in Google.
Add content to your web site, get good incoming links and make sure that your web pages are
optimized for Google.

As soon as you have a domain name, create a temporary page and link to it from another web site to
make Google aware of your web site. The six to eight months delay starts with Google's first contact
with your web site. The sooner Google knows your web site, the sooner you'll be listed.
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Yahoo and MSN don't have such a delay so don't focus on Google alone but also optimize your web
pages for these search engines.

0

Google delays the inclusion of brand new web sites. Optimize your web pages, get good incoming
links and start your web site promotion activities as soon as possible. Google will give your new
site the rankings it deserves. Just give it time.

Tip: Further information about Google and the way it ranks web sites can also be found in our
newsletter archive at "http://www.Axandra.com/news/newsletter154.htm#facts"
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How to get support

If you encounter a problem with Internet Business Promoter, do the following to find a solution:

1. Ifyou're reading this manual as a PDF file on your computer, press Ctrl-F on your keyboard.
That allows you to search the manual for special terms.

2. Ifyou're reading a printed version of this manual, take a look at the keyword index at the end of
the manual. The keyword index allows you to quickly find the pages that could offer a solution to
your problem.

3. If you cannot find the answer in this manual, visit our support desk at
"http://www.Axandra.com/support.htm". Our support pages offer the answers to many questions
about our products.

If you're unsure about the meaning of a special term that is used in this manual, take a look at the
keyword index at the end of the manual. Many search engine related terms are explained in the online
glossary at "http://www.sempo.org/glossary.php".
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Contact information

Axandra - Voget Selbach Enterprises GmbH
Mosaik Str. 16
D-56235 Ransbach-Baumbach

Germany

WWW: http://www.Axandra.com

Order: http:/www.Axandra.com/ibp-store.htm
E-Mail: support@Axandra.com

Support: http://www.Axandra.com/support.htm

Registered at Amtsgericht Montabaur, six HRB 6339
Executive directors: Andre Voget, Johannes Selbach

1

Our company is based in Germany, and our software programs are used all over the world. As it
might be day in your country and deep night here in Germany, we don't offer support by phone.
You will always get a reply to your email message within 24 hours.

We understand that many people are more comfortable with phone support, but it's a simple
resource problem - we're a quite small operation and telephone technical support is simply too
staff-intensive and time-intensive to be practical. We apologize if this causes any inconvenience.

However, you'll always get a prompt response to your emails (within 24 hours). Often, you'll find
your question is already answered in our online support area.
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System requirements

The system requirements for IBP are:

Pentium® or compatible processor with at least 100 MHz (500 MHz or more recommended)
Windows® 98/Me/2000/XP

24 MB free RAM

Internet connection

MS Internet Explorer® 6.x or later (need not be the default browser)

IBP does not run on Windows 95 and it does not run on Windows NT 3.x/4.x.

Although IBP is not officially supported for Apple® Macintosh® computers and Linux, we've seen
people running IBP on those operating systems using emulation software.

IBP controls MS Internet Explorer to connect to the Internet. Some anti-virus tools or firewall software
programs don't allow that. If you use such a tool, adjust the settings in the tool so that IBP is allowed to
remote control MS Internet Explorer.
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Ordering information

Detailed pricing information is available at http://www.Axandra.com/ibp/pricing.htm.
You can download the free demo version of IBP at http://www.Axandra.com/ibp/download.htm.

If you order Internet Business Promoter at http:/www.Axandra.com/ibp-store.htm, you'll get your unlock
code within minutes after ordering. You can choose several payment options on our order page.
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Version

history

IBP is always up-to-date: IBP always keeps itself up-to-date by installing the latest search engine
descriptions within the program. This means that IBP always reflects the latest search engine algorithm
changes.

This page lists only program updates, not the search engine description updates. To view the list of
search engine description updates, click the "Keep IBP Up-To-Date" button in IBP's main window.

Ve

rsion 8.1 (9 August 2005)

22st update.

New: To get more accurate search engine ranking results, and to prevent search engines from
identifying you, IBP can now delete search engine cookies. This feature is optional and can be
turned on in the "General Settings" window.

New: The ranking report now tells you how many listings you have on the first search engine result
page, the second page and the third page. The listings are displayed individually for your URLSs,
keywords and search engines.

New: The Web Site Optimization Editor now displays the last Top 10 Optimizer report. This allows
you to quickly adjust your web page to the suggestions of the Top 10 Optimizer.

New: You can now copy the links of the Link Popularity Improver to the clipboard. This allows you
to import these links into ARELIS.

Improved: The Link Popularity Improver now finds much better results and is faster.

Improved: If you select Dutch, French, German, Italian or Spanish in the "Edit Project" window,
then the Link Popularity Improver will now find link pages and directories in that language.
Improved: The translation system has been changed so that the texts you translated in the past
can also be used in newer IBP versions. Visit http://www.Axandra.com/ibp/translation.htm for
details.

Improved: Due to popular requests, the Search Engine Ranking Checker report now includes a
summarized list of the checked URLs.

Improved: Starting the Link Popularity Improver is now much faster if you collected a lot of web
sites.

Improved the processing speed of the Top 10 Optimizer, of the Web Site Optimization Editor and
of the Search Engine Spider Simulator.

Fixed a program crash when printing a report from the print preview window to a network printer.
Fixed: When switching applications and returning to IBP, the input expecting IBP window could be
under another IBP window.

Fixed: The ranking report could display URLs, keywords or search engines in the overview chapter
that were not listed in the report.

Fixed: The Top 10 Optimizer and the Search Engine Spider Simulator did not set the user agent
correctly in all cases.

Fixed: The Top 10 Optimizer calculated sometimes slightly wrong keyword density values for the
body text.

Fixed: The Top 10 Optimizer could mistakenly report a double Meta tag.

Fixed problems when checking rankings on some search engines when the keyword contained
spaces, umlauts or quotes.

Fixed: When using the Link Popularity Improver, Internet Explorer's File Download dialogs could
pop up.

Fixed: If you analyzed a web page with much text in the Search Engine Spider Simulator, the text
was cut off in the PDF report.

Fixed: The Search Engine Spider Simulator could stop with a "Range Check error".

Fixed problems when loading certain web pages.

Fixed error message when aborting the initialization of the Link Popularity Improver.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH


http://www.Axandra.com/ibp/translation.htm

X Version history

¢ Fixed "invalid input value" message when entering the Google AdWords maximum bid value.

Fixed: In the German version of the Link Popularity Improver, you could not delete all web sites
from the list.

Fixed: When minimizing the main window on Windows 98, the systray icon disappeared.
Fixed: On a few computers, IBP could crash as soon as you clicked the menu bar.
Fixed possible "integer overflow" errors.

Fixed several other minor bugs.

Version 8.0.1 (4 May 2005)

e 21st update.

¢ Improved: In the Search Engine Ranking Checker and in the Pay Per Click Manager, added better
support for search engines that require JavaScript.

e Fixed: In the Top 10 Optimizer, when determining the position of a search term, the Keyword
Density settings in the General Settings window were not taken into account.

¢ Fixed: In the Top 10 Optimizer, the end of the first sentence of the body text was not recognized in
some rare cases.

e Fixed some problems in the Web Site Optimization Editor, in the Search Engine Ranking Checker
and in the Keyword Density Analyzer.

Version 8.0 (20 April 2005)
Thanks to all beta testers, including Vamsi Gangavalli, Peter, Mike, Philippe, David and Greg.
General new features and improvements

e Version 8: twice as powerful as IBP 4!

e New: IBP 8 has a complete new user interface to support powerful features.

e New: The new task panes in IBP's main window become your "command center", putting
relevant features just a click away and making it easy to locate tools and use them.

e New: There is now an extensive, printable help manual in PDF format.

o Improved: IBP now works flawlessly if you don't have administration rights on your computer.

o Improved: All IBP tools (Top 10 Optimizer, Search Engine Ranking Checker, Web Site
Optimization Editor, Keyword Density Analyzer, etc.) now recognize web pages that are
encoded in 1ISO-8859-1 or UTF-8. Other encodings, such as 1SO-8859-2, ISO-8859-3, etc., are
supported when the operating system's language natively supports it.

e Added many minor improvements, too numerous to mention, and fixed several minor bugs.

New tool: Link Popularity Improver

e The unique "Link Popularity Improver" automatically finds directories and link pages to which
you can submit your web page. It improves the link popularity of your web pages so that it is
much more likely that your web pages will improve their search engine rankings.

e The found directories and link pages are relevant to your keywords.

e The Link Popularity Improver fills out the submission forms of the "Add URL" pages of the
directories and link pages as much as possible. Often, you only have to click the Submit button.

e The Link Popularity Improver highlights important links of the found web pages, for example
"Add URL" links.

e You can create a fully customizable report for you or for your clients, as a web page, as a PDF
document, in plain text, or as a MS Word document. Show your clients how hard you worked to
improve the link popularity of their web pages.

e You can export the URLSs of all found directories and link pages.
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New tool: Web Site Optimization Editor

The Web Site Optimization Editor (WSOE) prepares your web pages to make them search-
engine-ready.

The WSOE lets you edit the web page title, all important Meta tags, IMG ALT attributes and
even the link texts.

The WSOE supports the Meta Googlebot and the Meta MSNbot tag.

The WSOE offers a fast, full-fledged text HTML editor with Search&Replace, syntax-
highlighting, auto-indenting, line numbers, showing of invisible characters and undo/redo
capabilities.

While editing the title, the Meta tags, the IMG ALT attributes or the link texts, you can see the
changes in the keyword density of all your keywords in real-time.

All changes of the title, the Meta tags, the IMG ALT attributes and the link texts are instantly
reflected in the HTML source code, and vice versa.

The WSOE offers basic file-editing operations, such as copying files, renaming files, etc.
The WSOE alters the HTML source of your web pages as little as possible, preserving your
HTML source code style.

You can quickly switch between different web pages of your web site.

e You can quickly compare a competitor web page with your web pages.
¢ As a unique feature, the Web Site Optimization Editor allows you to add geographical Meta tags

to your web pages making your pages ready for the Local Search feature of future search
engines.
If your web pages use XHTML, the WSOE automatically generates XHTML-compatible code.

New tool: Scheduler

IBP's Scheduler allows you to automate tasks such as checking search engine rankings and
submitting to the search engines. You can make the Scheduler run these tasks after hours,
saving you valuable time without being in front of your computer.

The Scheduler is very flexible. Tasks can be executed once, daily, weekly or monthly. You can
create complex schedules, for example "every first Friday of each month" or "on the 15th of
every month, except for June und July".

You can create an unlimited humber of tasks - even for the same project.

The Scheduler window lists all scheduled tasks. You can sort the list by name, by status
(running, scheduled, past-due), by "last run" and by "next run".

You can immediately run a scheduled task if you want.

You can always cancel the currently running task.

You can temporarily switch off all scheduled tasks.

Every task has its own log text so that you can see when a task has run, how long it has run and
if the task has run successfully.

The "Sneak a Peek" feature allows you watch how the tool window is automated - live in
miniature format (optionally).

You can make IBP start when Windows starts. The IBP window can be optionally minimized to
the Systray.

New tool: Keyword Editor

The "Keyword Editor" is a specialized text editor for keyword lists.

It can generate hundreds of new keyword combinations from your existing keywords, and it can
add common misspellings of your keywords. Frequently, these new targeted phrases haven"t
been bid on by your competitors so they are still available for the minimum bid price. That way,
IBP helps you to get targeted web site traffic for the lowest possible price.

The Keyword Editor has special support for Google AdWords' keyword options, such as Phrase
Match or Exact Match. You can quickly convert selected keywords to Phrase Match keywords,
to Exact Match keywords, or to negative keywords.
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o The Keyword Editor is a full-fledged text editor that supports Undo/Redo, Search&Replace,
regular expressions, line numbers, and the display of invisible characters.

e You can have as many Keyword Editor windows open as there is memory available so that you
can edit multiple keyword lists at once, or copy keywords from one list to another.

o With the click on a button, the Keyword Editor can remove all duplicate keywords.

e You can quickly unquote selected keywords.

e You can import keywords from a file, you can save the keyword list to disk, you can sort the
keyword list and you can print it.

Many more new tools

e New tool: The "PPC Search Engine Manager" lets you easily manage your pay per click (PPC)
accounts, supporting more than 70 PPC search engines in 23 countries. It also provides
assistant tools that lets you edit your keyword list, generate new keywords and perform ROI
calculations.

e New tool: The "Manual Web Search" tool lets you test all supported search engines in IBP. In
addition, you can use it to quickly search for the same query in multiple search engines.

e New tool: The "ROI Calculator" window provides several calculators and converters that help
you to calculate the effectiveness of your pay per click and banner campaigns.

o New: The Marketing Tips window provides valuable articles that help you to obtain higher
search engine rankings.

o New: There's now a "Backup & Restore" feature that lets you easily make a backup of your IBP
data. This feature also allows you to easily transfer your IBP files from one computer to another.

e New: If you have installed ARELIS, you can launch it now directly from IBP.

e New: IBP can now play sounds when a report is ready. IBP comes with several sounds to
choose from, but of course, you can choose any sound you want.

New features and improvements in the project management feature

e New: You can now work on multiple projects at once! For example, you can check the rankings
for one project or client, generate keywords for a second project/client and submit the web site
of a third project or client.

e New: You can also work with multiple tool windows for the same project at once. For example,
you can have the Top 10 Optimizer window open and directly apply the tips in the Website
Optimization Editor. In addition, you can open multiple windows of the same tool, for example
you can open 4-5 Keyword Editor windows at once to edit multiple keyword lists. There is now a
"Windows" menu in the main window that helps you to keep track of all open windows.

o New: IBP 8 sports a new project management window. You can now manage your projects and
clients in one simple window.

e New: There is now one project for all IBP tools so that you can quickly add, duplicate, edit,
rename and remove projects in one place.

o New: Now you can easily take over settings from one project to another, for example contact
information or report settings.

e New: You don't have to select a project in every IBP tool anymore. This means that every IBP
tool has one step less to follow - they are now easier to use and save you more time.

o Improved: You can now restore all report settings to their default settings.

New features and improvements in the Top 10 Optimizer

e New: You can now choose which web page elements should be analyzed by the Top 10
Optimizer.

e New: You can now select which sections should be included in the Top 10 Optimizer report. You
can choose between the sections "Their Contents", "Your Contents", "Advice" and "Detailed
Analysis". Optionally, you can choose to include only the improvement suggestions.

e New: You can now choose the order of the web page elements in the Top 10 Optimizer report.
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New: You can now customize the Top 10 Optimizer reports in greater detail. In addition to the
report title, the report description, headers and footers, you can now set your own fonts, font
size, font styles, foreground color and the background color for the chapter headline, the section
headline, the body header and the body text.

Improved: The tips in the Top 10 Optimizer report have been improved.

Improved: You can now choose the search engine source for the link popularity numbers in the
Top 10 Optimizer report.

Improved: The HTML source viewer has been improved very much. It now supports line
numbers and syntax coloring.

Improved: Since search engines need text to index your web site, the Top 10 Optimizer now
warns you if the analyzed web page doesn't contain enough words.

Improved: If the Top 10 Optimizer discovers two <title> tags in your web page, it now tells you
the text of the two title tags.

Fixed: If a web page redirected to the same web page URL, then the Top 10 Optimizer did not
finish.

Fixed: When creating a Top 10 Optimizer report, IBP could crash under certain circumstances.

New features and improvements in the Search Engine Ranking Checker

New: You can now customize the Search Engine Ranking Checker reports in greater detail. In
addition to the report title, the report description, headers and footers, you can now set your own
font name, font size, font styles, foreground color and the background color for the chapter
headline, the section headline, the body header and the body text.

Improved: In previous IBP versions, if you had multiple listings for the same keyword on a
search engine, IBP only displayed the best ranking in the report. Now it will display all listings.
Improved: IBP is now much more intelligent when deciding which search engine/keyword
combination it should check next. It tries to relieve search engine servers as much as possible,
and it optimizes the ranking process so that it takes as little time as possible.

Improved: You can now check for URLs with the https protocol in the Search Engine Ranking
Checker.

Improved: You can now easily select the report date from a month calendar.

Fixed some problems.

New features and improvements in the submission tools

New: The semi-automatic submission tools are now much easier to use. You don't have to
follow any steps anymore. Everything you need is in one window now.

New: You can now customize the submission reports in greater detail. In addition to the report
title, the report description, headers and footers, you can now set your own font name, font size,
font styles, foreground color and the background color for the chapter headline, the section
headline, the body header and the body text.

Improved: In the semi-automatic submission tools, you can now write personal notes for each
search engine that go over multiple lines.

Fixed: When you submitted twice in the "Search Engine Submitter (automatically)" window
without closing the window between the two submissions, then the submission list was not
cleared before the second submission.

Fixed: When you duplicated a web site project, the duplicated project remembered the
submissions of the first project.

Fixed: The semi-automatic submission to AllesKlar.de was not possible.

New features and improvements in the Keyword Generator

New: You can now specify the keyword list width with the mouse.
New: You can quickly access the Keyword Editor tool to edit the keyword list.
Improved: Often used commands are now available in a toolbar.
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New features and improvements in the Search Engine Spider Simulator

e New: The Search Engine Spider Simulator report now displays the HTML source of the
analyzed web page so that you can see which HTML source the search engine spiders see.

e New: The Search Engine Spider Simulator now supports different user agents so that you can
emulate any search engine spider.

e New: The Search Engine Spider Simulator report now recognizes image map links.

¢ New: You can now customize the Search Engine Spider Simulator reports in greater detail. In
addition to the report title, the report description, headers and footers, you can now set your own
font name, font size, font styles, foreground color and the background color for the chapter
headline, the section headline, the body header and the body text.

New features and improvements in the Keyword Density Analyzer

e New: You can now customize the Keyword Density Analyzer reports in greater detail. In addition
to the report title, the report description, headers and footers, you can now set your own font
name, font size, font styles, foreground color and the background color for the chapter headline,
the section headline, the body header and the body text.

e New: You can now quickly edit the keyword density of the analyzed web pages. Just click the
"Edit Web Page" button to open the Web Site Optimization Editor with the web page.

New features and improvements in the Supported Search Engines window

o New: The "Supported Search Engines" window now lists the search engines that are supported
by the new PPC Search Engine Manager.
e Improved: You can now sort the search engine list by clicking the list column header.

Version 4.1.5 (21 July 2004)

e New: The new option "Maximum number of concurrent connections to the same search engine"
allows IBP to even better emulate human search engine behavior. In addition, you can use this
option to accelerate or slow down the ranking check.

e Improved: The Top 10 Optimizer now warns you if you try to enter more than one search term at
once.

e Improved: You can now keep the Feedback/Bug report window in the background.

e Fixed: The Search Engine Spider Simulator now ignores “javascript:" links.

¢ Fixed some minor bugs.

Version 4.1 (6 July 2004)

e New: You can now select to show only listings in the Ranking report. This means that only those
search engine results are included where the given web sites are listed in the search engines. This
is ideal for reports that you give to your clients.

e New: In the Top 10 Optimizer, there is a new option that lets IBP only analyze the web pages that
have the keyword in the HTML source. This filters out web pages that use cloaking or that have
been changed after they received the high search engine. This gives you more accurate advice in
the Top 10 Optimizer report.

e New: In the manual submission windows, you can now use the command "Open URL In Web
Browser Application” in the context menu that you can open with the right mouse button.

e Improved: In the Options window, there are no limits anymore to the number of seconds you can
specify that IBP should wait before contacting the same search engine again.

e Improved: The Top 10 Optimizer now downloads the necessary web pages faster.

e Improved: The Top 10 Optimizer report now lists the analyzed words of same site link URLs and
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outbound link URLs.

Improved: The tips in the Top 10 Optimizer report have been improved for special cases.
Improved: In the Ranking Check window, you can now click the search engine list with the right
mouse button to open a context menu that lets you check or uncheck all search engines of the
current category.

Fixed: In the Keyword Density Analyzer window, the Customize Report feature did not work.
Fixed: The Top 10 Optimizer could abort with the message "Integer Overflow Error" or "Access
Violation Error" when the own web site was not accessible.

Fixed: In the Search Engine Ranking window, the option "Wait how many seconds before
accessing the same search engine again" was not correctly considered.

Fixed: In the Update window, IBP could get in an endless loop if there was no Internet connection
ready.

Fixed: If you switched off the cover sheet in the Business edition, the PDF report could include an
empty page.

Fixed: Under certain circumstances, the cover sheet was not on a single page in the Standard
edition.

Fixed: In the German version, the Top 10 Optimizer could erraneously advise to use at most 0
words in a web page element.

Fixed problems with some Brasilian domain names.

Fixes several other minor bugs.

Version 4.0.3 (11 May 2004)

Improved: When you change the cover sheet in the Customize Report window, the changes are
now applied immediately.

Improved: If you make the Keyword Generator window wider, the keyword list becomes wider as
well.

Fixed: The Keyword Generator mistakenly extracted the bid column of the keyword suggestion on
7Search.

Fixed: The Keyword Generator could remove spaces in key phrases.
Fixed some other minor bugs.

Version 4.0.2 (7 May 2004)

Fixed: In the Ranking Checker window, you couldn't select reports from the last year.

Fixed: In the Ranking Checker window, the context menu did not work for the web page field and
the keywords field.

Fixed: Under certain circumstances, IBP could report an "invalid floating point operation" while
accessing the Internet.

Fixed some other minor bugs.

Version 4.0.1 (3 May 2004)

New: Added the button "Get keywords from META Keywords tags" to the Ranking Checker
window.

Fixed: The File > Edit menu command did not work.

Fixed: Some icons weren't displayed correctly under Windows 98.

Fixed some other minor bugs.

Version 4.0 (1 May 2004)
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General new features and improvements

New tool: The Keyword Generator tool suggest new keywords for you, using the popular
suggestion tools from 7Search®, Google®, Overture® and Espotting®. You can export the
generated keywords in several formats (Microsoft Excel®, comma-separated, plain text) and use
them to optimize your web pages or as a starting point for your pay per click search engine
activities.

New tool: The Search Engine Spider Simulator tool shows you how your web site looks like in the
eyes of a search engine spider/crawler program.

New: You can now customize the report headers and footers for all IBP reports in greater detail.
Not only can you specify the texts for the left side and for the right side, but now you can specify
the text for the middle of the header or footer. In addition, you can now use two additional
variables, "PAGENR" and "PAGECOUNT", to design your footer (for example, "page PAGENR of
PAGECOUNT" becomes "page three of 17").

New: The new "Supported Search Engines" window now tells you the currently supported search
engines for checking rankings, optimizing web pages and submitting web sites. You can print the
supported search engines report, or save it in several formats to hand it out to your clients.

New: The new Webmaster Resources window gives you a lot of optimization and submission tips,
as well as recommendations for other webmaster tools.

New: IBP is now also available in German.

Improved: The main window has been re-designed to make it even easier to use.

Improved: Now you may use five projects in the Standard edition.

Improved: The HTML reports now use Cascading Style Sheets (CSS) and they are compatible to
the HTML 4.01 Transitional standard (including the DOCTYPE tag).

Improved: If you're a web agency with a lot of customers, then it's now easier for you to select the
client's project because IBP four now uses scrollable lists for the project names instead of popup
menus. You can also quickly select a project name by selecting the project list and typing in the
first few letters of the project name.

Improved: The new "Help & Support" window gives you all support possibilities in one place.
Improved: The Search Engine Update window is now easier to comprehend.

Improved: IBP is now more robust if the download of the search engine update fails.

Added many, many minor improvements and fixed several other minor bugs.

New features and improvements to the Top 10 Optimizer

New: The Top 10 Optimizer now allows you to check the top 10 ranked web pages for any search
term on any search engine. Now you can also analyze the top five pages, or the top three pages,
or any top ranked web pages you want.

New: You can now exclude web pages from the analysis.

New: The report is now immediately displayed in the window.

New: You can now analyze the keyword density for whole words only (optional) and you can
analyze the keyword density case-sensitively (optional).

New: When analyzing the keyword density, words with hyphen are now also analyzed as
compound words, e.g. the word "family-tree" is now analyzed for "family”, "tree" and "family-tree".
New: You can now view the HTML source of the top ranked web page before analyzing. This
allows you to decide which web pages should be excluded from the analysis because they use
cloacking and falsify the results.

New: IBP can now automatically follow META Refresh links if you want. This gives you better
results because the actual web page will be examined.

Improved: The report has been very much improved. It now shows results for keyword density, the
number of keywords, keyword prominence, etc. in a clear tabular format. In addition, it now gives
you more specific advice.

Improved: Analyzing your web page for a top ranking is now much easier because the optimizer
window now guides you step-by-step.

Improved: The search engine list is now sorted by language so that you can easily find any search
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engine in the Top 10 Optimizer.

¢ Improved: The tool now checks if each keyword of the META Keywords tag is mentioned in the
body text.

e Fixed: If the search term was quoted, analyzing the top ranked web pages could fail.

o Fixed: External CSS files that were referenced by the @import command were not recognized.

New features and improvements to the Search Engine Ranking Checker

e New: The report is now immediately displayed in the window.

e New: You can now use several new report options that influence the contents and the structure of
the ranking report. For example, you can now create a ranking report that contains only the
ranking changes so that your report is smaller.

¢ New: You can now save the ranking results as comma-separated, or tab-delimited or as a
Microsoft Excel file. This allows you to import the ranking results in other applications.

e New: You can now check the search engines as you have checked them on another day. This
allows you to easily compare the rankings of two days.

e New: There's now a random delay before IBP clicks the Search button on a search engine so that
IBP behaves like human surfers do. You can fine-tune the delay in the Options window.

e Improved: Checking your rankings is now even easier because you'll be guided step-by-step.

e Improved: The search engine list is now sorted by language so that you can easily find any search
engine in the Ranking Checker.

e Improved: Due to popular demand, the ranking reports now include only the currently selected
search engines and the currently entered keywords.

e Improved: IBP now automatically detects if the ranking database files are corrupted and repairs
them automatically.

e Improved: If you're checking rankings until the next day, then IBP now creates a report only for the
start date.

¢ Fixed: Checking the ranking for keywords in quotes caused some problems.

New features and improvements to the Search Engine Submitter

e New: You can now get the description for a web site from its META Description tag.

e New: The submission report is now immediately displayed in the Create Submission Report
window.

¢ New: When submitting manually to search engines, directories or special interest sites, you can
now insert your keywords in the submission form with the context menu.

e New: There's now a random delay before IBP clicks the Submit button on a search engine
submission page so that IBP behaves like human surfers do. You can fine-tune the delay in the
Options window.

e Improved: The Create Submission Report window now guides you step-by-step through the
options.

e Improved: The submission report now displays correctly in the web browsers Mozilla, FireBird and
FireFox.

e Improved: After having submitted, you can now click the Back button to submit to other or failed
search engines.

e Improved: Before submitting to the search engines, your project information will now be saved in
case of a browser error. In addition, while submitting to the search engines, your submission state
will be periodically saved.

e Fixed: Normally, IBP blocks popup windows when submitting to the search engines. However, the
search engine Jayde.com uses a popup window to let you specify the category so IBP now allows
Jayde to open the popup window for this purpose.

New features and improvements to the Keyword Density Analyzer

e New: You can now specify the keywords for which the keyword density should be calculated. This
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means that not all keywords have to be calculated anymore.

e New: You can now analyze the keyword density for whole words only (optional) and you can
analyze the keyword density case-sensitively (optional).

¢ New: When analyzing the keyword density, words with hyphen are now also analyzed as
compound words, e.g. the word "family-tree" is now analyzed for "family”, "tree" and "family-tree".

e New: You can now analyze H1 headlines, as well as H2 headlines, H3 headlines and H4
headlines.

e New: The report is now immediately displayed in the window.

¢ Improved: The Keyword Density Analyzer window now guides you step-by-step through the
options.

e Improved: When a local file is open in another application, you'll now get an error message.

¢ Fixed: The Keyword Density Analyzer could not analyze words that contained numbers.

Version 3.0.3 (13 October 2003)

Improved: If you have "Large Fonts" enabled in Windows, IBP will now work much better for you.
Improved: When submitting or checking ranking, you can now see the remaining time for
individual search engines.

Fixed: The submission could crash under certain circumstances.

Added minor improvements and minor bug fixes.

Version 3.0.2 (9 October 2003)

¢ Fixed: The Ranking Check window doesn't try to come to the foreground anymore.
¢ Fixed: When checking rankings, "Invalid variant types" messages could pop up.

e Fixed: The Top 10 Optimizer tool could report the wrong link popularity number.

e Fixed: The ranking script wasn't updated in certain rare circumstances.

¢ Added some minor improvements and fixed some other minor bugs.

Version 3.0.1 (8 October 2003)

e Fixed: On some computers, the submit feature could open dozens of Internet Explorer windows at
once.
¢ Fixed some other minor bugs.

Version 3.0 (8 October 2003)

e New: You can now submit your web site to search engines - automatically and semi-automatically.

e New: IBP's automatic submission feature submits your web site URL exactly like a human person.
Unlike other submission tools and services, IBP does not call submission scripts directly. IBP uses
an invisible copy of MS Internet Explorer® to open the search engine submission page. Then it fills
in the submission form, waits a little and then IBP clicks the Submit button. That's a huge
advantage for you because search engines will treat your submissions with IBP like submissions
from real human people. Submitting your web site URL with IBP is exactly the same as submitting
your web site URL manually.

¢ New: If you do want to submit your web site manually to the search engines (or to search engines
whose submission process cannot be automated), IBP will help you tremendously. It tries to fill out
submission forms automatically with the right texts, chooses the right category, etc. In most cases,
you only have to click the Submit button!

e New: You can now submit your web site to directories.
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New: You can now submit your web site to special interest sites, for example webmaster resource
sites. This also improves the link popularity of your web site.

New: You can create submission reports for you or for your clients - in Acrobat Reader (.pdf),
Microsoft Word (.doc), web page (.htm) or plain text (.txt) format. The reports can be customized
with your company information, including the headers, footers, background picture, background
color and much more.

New: In the Customize Report window, you can now easily copy the report information from
another project so that you don't have to enter any information twice.

New: You can now enter your company name and your company URL which will be inserted in the
document summary section of PDF, HTML and Word documents.

Improved: The Standard edition now allows two projects instead of only one.

Improved: If you check the ranking for many keywords and/or on many search engines, then you'll
notice that IBP is much faster and much more responsive than before.

Improved: The database files for the ranking checks are now much smaller, for example if you
check 10 keywords on 40 search engines, then the database files are now 40 KB instead of seven
MB!

Improved: The file size of the PDF reports is now much smaller (about 30 KB instead of 900 KB).
Improved: Downloading an updated ranking script is now faster.

Improved: The Search Engine Update window and the Enter Unlock Code windows have been
improved.

Improved: When previewing a report, you can now jump to a specific page.

Improved the help file considerably.

Fixed a bug where IBP could crash under certain circumstances when creating a report.

Improved many other things and fixed several minor bugs.

rsion 2.3 (16 June 2003)

New: IBP now has more the look and feel of the Windows XP interface.

Improved: You don't have to enter any proxy information anymore, IBP now finds it by itself.
Improved: Simplified the First Start assistant window and the Options window.

Fixed: The Ranking Check reports now don't cut long keywords and long URLSs.

Fixed: Long keywords in the Keyword Density Analyzer report will not be cut anymore.
Fixed: When checking search engine rankings, some results could be missing under rare
circumstances.

Fixed: If "Large Fonts" was activated, some windows wouldn't be displayed correctly.
Fixed: IBP could take into account some JavaScript code when analyzing the first sentence of the
body text in the top 10 ranking report.

Fixed: Removed several memory leaks.

Fixed other minor bugs.

rsion 2.2 (25 April 2003)
New: You can now check the search engine rankings for up to 500 results (or up to 50 result
pages).
Improved: There are now better error messages when the Internet connection settings are not
correct.
Fixed some bugs when checking rankings.

rsion 2.1 (8 April 2003)

New: You can now save the ranking check results in three additional formats (.csv, .tab and .txt
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files) that can be easily imported in other applications or printed without using many pages.
¢ New: All web site addresses in the HTML and PDF reports are now real web links.

e New: You can now easily backup the IBP directory by selecting the "Tools > Backup IBP" menu
command.

¢ New for Professional and Business editions: You can now export all reports as Microsoft® Word®
documents.

¢ New for Professional and Business editions: You can now customize all reports in greater detail.
You can now set the report title, the left header, the right header, the left footer, the right footer,
the background color, the background picture and you can choose whether page numbers should
be displayed or not.

¢ Improved: Optimizing your web pages for top 10 rankings and checking search engine rankings
are now much faster (because you can turn off loading images when accessing web pages in the
Options window).

e Fixed: In the Professional and Business editions, viewing reports didn't work if the report
description field was empty.

e Fixed: The ranking check could return wrong results for some two-word domain extensions, for
example ".co.uk".

¢ Fixed: The Keyword Density Analyzer didn't analyze user-added words if the word wasn't
mentioned in the analyzed web page part.

e Fixed: If "Large Fonts" was activated, some windows wouldn't be displayed correctly.

e Fixed other minor bugs.

Version 2.0 (19 February 2003)

e New: The Top 10 Optimizer tells you in plain English how you must change your web page to be
able to achieve a top 10 ranking for a keyword your choose on a search engine you choose. It
does that by telling you what the top 10 ranked web pages have in common and where there are
differences to your web page.

The Top 10 Optimizer:

it's the most comprehensive web page optimizer currently available

you can check your web page as often as you want

you can check as many web pages as you want (one after another)

you can choose any keyword or key phrase you want

you can select between more than 200 search engines, including the major search engines
checks more than 77 web page elements

tells you in plain English what you must change

creates reports that can be printed (with print preview), that can be viewed and saved as PDF
documents, and that can be viewed and saved as web pages and plain text files

e creates personalized reports for your clients, with your company name, your company URL, your
company colors and even your company logo picture.

Version 1.6 (23 December 2002)

e Improved: The ranking check is now much faster.
¢ Fixed a crash when checking ranking on certain computers.
¢ Fixed some minor bugs.

Version 1.5 (5 December 2002)

¢ New: The Keyword Density Analyzer allows you to analyze the keyword density of your web page.
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The Keyword Density Analyzer:

checks an online web page or a local web page on your hard disk

compares your web page with any other web page (for example, your competitor web page or any
other web page that ranks better in the search engines)

allows you to make quick changes to your local web pages

lets you analyze 14 different parts of your web pages, for example the document title, the body
text, the complete web page, the link texts, etc.

automatically recognizes the keywords, even key phrases with two, three or four words.

analyzes the keyword density case-sensitive (optional)

includes more than 1,500 common words in English, Spanish, German and French that shouldn't
be considered as keywords (optional).

creates reports that can be printed (with print preview), that can be viewed and saved as PDF
documents, that can be viewed and saved as web pages and plain text files

creates personalized reports for your clients, with your company name, your company URL, your
company colors and even your company logo picture.

Version 1.1 (19 November 2002)

Improved: IBP will now check your search engine ranking faster and it will create reports much
faster.

Improved: The database files will be much smaller now (you save about two MB per project).
Improved: Changed the help file from the old WinHelp format to the HTML Help format.
Improved: Added several minor improvements.

Fixed: In the Ranking window, if you switched to the panels "Step 3" or "Step 4", the application
could crash on some Windows XP computers (Thank you, Mark!).

Fixed some crashing bugs when checking ranking.

Fixed some minor issues.

Version 1.0.2 (22 October 2002)

Improved: Search engine script updates are now smaller and faster to download.
Fixed some crashing bugs when checking ranking.

Version 1.0.1 (17 October 2002)

Added minor improvements and bug fixes.

Version 1.0 (15 October 2002)

First release.
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End User License Agreement (EULA)

READ THIS CAREFULLY

Please read this agreement carefully before installing Internet Business Promoter (IBP). By installing
and using our software, you acknowledge that you have read this agreement, understand it and agree
to be bound by its terms and conditions.

This Internet Business Promoter (IBP) End-User License Agreement ("Agreement") is a legal
agreement between you (either an individual or a single entity known as "Customer") and Voget
Selbach Enterprises GmbH, which owns a proprietary computer software and "on-line" or electronic
documentation (collectively known as "Internet Business Promoter (IBP)" or "Software"). By installing,
copying, or otherwise using the Software or any Software Updates, Customer agrees to be bound by
the terms of this Agreement. If Customer does not agree to the terms of this Agreement, do not install,
copy, or use the Software, including all Software Updates that Customer received as part of the
Software (each, an "Update™).

By installing, copying, or otherwise using an Update, Customer agrees to be bound by the additional
license terms that accompany such Update. If Customer does not agree to the terms of the additional
license terms that accompany the Update, disregard the Update and the additional license terms that
accompany the Update. In this event, Customer's rights to use the Software shall continue to be
governed by the then-existing Agreement.

1. Copyright

All title and copyrights in and to the Software (including but not limited to any software components,
product documentation and associated media, sample files, extension files, tools and utilities,
miscellaneous technical information, collectively referred to herein as the "Software"), and any copies
of the Software, are owned by Voget Selbach Enterprises GmbH. The Software is protected by
German copyright laws and international treaty provisions. Therefore, you must treat the Software like
any other copyrighted material, except that Customer may either (i) make one copy of the Software
solely for backup or archival purposes, provided Customer reproduces and includes Voget Selbach
Enterprises GmbH's copyright and trademark notices contained on the original disk labels on such
backup copy, or (i) transfer the Software to a hard disk, provided Customer keeps the original solely
for backup and archival purposes. The Software is licensed, not sold.

2. Grant of License

a. Voget Selbach Enterprises GmbH grants Customer use of the Software only if Customer has
purchased an unlock code for the Software.

b. Voget Selbach Enterprises GmbH grants Customer a non- exclusive license to use Voget Selbach
Enterprises GmbH's Internet Business Promoter (IBP) computer software (the "Software")

c. Acceptance: Internet Business Promoter shall be deemed accepted by Customer upon payment of
the Software by Customer.

3. Other Restrictions

a. The Software is the sole and exclusive property of Voget Selbach Enterprises GmbH, including all

applicable rights to patents, copyrights, trademarks and trade secrets and is provided for Customer's
exclusive use for the purposes of this Agreement and will be held in confidence.
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b. Customer will not remove any designation mark from any supplied material that identifies such
material as belonging to or developed by Voget Selbach Enterprises GmbH. Customer agrees not to
disassemble, decompile, reverse engineer or otherwise reduce the Software to perceptible form.

c. Customer may not rent, lease, or sub license the Software.

d. Customer may permanently transfer all of Customer's rights under this Agreement, provided
Customer retains no copies, Customer transfers all of the Software (including all component parts, the
media and printed materials, any upgrades, and this Agreement), Customer provides Voget Selbach
Enterprises GmbH notice of Customer's name, company, and address and the name, company, and
address of the person to whom Customer is transferring the rights granted herein, and the recipient
agrees to the terms of this Agreement and pays to Voget Selbach Enterprises GmbH a transfer fee in
an amount to be determined by Voget Selbach Enterprises GmbH and in effect at the time in question.
If the Software is an upgrade, any transfer must include all prior versions of the Software. If the
Software is received as part of a subscription, any transfer must include all prior deliverables of
Software and all other subscription deliverables. Upon such transfer, Customer's license under this
Agreement is automatically terminated.

e. Customer may use or transfer the Updates to the Software only in conjunction with Customer's then-
existing Software. The Software and all Updates are licensed as a single product and the Updates may
not be separated from the Software for use at any time.

f. Customer must be 18 years or older and an adult in his/her jurisdiction.

g. We cannot guarantee that the Software will work for all times. If you change your operating system,
or if you install a new web browser version, the software may not work anymore. We cannot guarantee
the support of certain search engines in the Software. The removal of one or more search engines is
explicitly no reason for a refund.

h. All title and intellectual property rights in and to the content which may be accessed through use of
the Software are the property of the respective content owner and may be protected by applicable
copyright or other intellectual property laws and treaties. This Agreement grants you no rights to use
such content.

i. Customer must make sure that it is legal to use the software in Customer's country or jurisdiction with
the supported search engines. It is the Customer's responsibility to make sure that Customer is
allowed to use the software with the supported search engines. The Software provides a list of all
supported search engines. Search engines might change their terms and conditions. It is the
Customer's responsibility to make sure that the Customer is allowed to use IBP with a special search
engine.

j. Customer must not use the software for sending unsolicited email messages (so-called "spamming").
k. Some search engines or search engine servers may not allow the access through automated
software. Customer must read the terms and conditions of those search engines that Customer
intends to use with the Software prior to using them with the Software. If the search engine does not
allow the use of automated software in Customer's country, Customer must not use the corresponding
search engine with the Software. Search engines can change their terms and conditions at any time so
it's the sole responsibility of the Customer to check them regularly before using the Software.

I. The use of the Software cannot guarantee a top 10 ranking on a search engine in any way.

m. The Software does not recommend any search engine in particular.

n. All trademarks are owned by their respective holders.

4. Termination
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Without prejudice to any other rights, Voget Selbach Enterprises GmbH may terminate this Agreement
if Customer fails to comply with the terms and conditions of this Agreement. In such event, Customer
must destroy all copies of the Software in any form and all of its component parts.

5. Disclaimer of Warranty

a. NO WARRANTIES. THE SOFTWARE IS PROVIDED "AS IS" WITHOUT WARRANTY OF ANY
KIND. TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW, VOGET SELBACH
ENTERPRISES GMBH DISCLAIMS ALL WARRANTIES, EXPRESSED OR IMPLIED, INCLUDING,
BUT NOT LIMITED TO, IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A
PARTICULAR PURPOSE AND ANY WARRANTY AGAINST INFRINGEMENT, WITH REGARD TO
THE SOFTWARE. WE CANNOT GUARANTEE THAT THE SOFTWARE WILL WORK FOR ALL
TIMES. IF THE SEARCH ENGINES CHANGE THEIR FORMAT OR IF YOU INSTALL A NEW WEB
BROWSER VERSION, THE APPLICATION MAY NOT WORK ANYMORE. THIS LIMITED
WARRANTY GIVES YOU SPECIFIC LEGAL RIGHTS. YOU MAY HAVE OTHERS, WHICH VARY
FROM STATE/JURISDICTION TO STATE/JURISDICTION.

b. NO LIABILITY FOR DAMAGES. TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW,
IN NO EVENT SHALL VOGET SELBACH ENTERPRISES GMBH BE LIABLE FOR ANY DAMAGES
WHATSOEVER (INCLUDING, WITHOUT LIMITATION, DAMAGES FOR LOSS OF BUSINESS
PROFITS, BUSINESS INTERRUPTION, LOSS OF BUSINESS INFORMATION, OR ANY OTHER
PECUNIARY LOSS) ARISING OUT OF THE USE OR INABILITY TO USE THE SOFTWARE, EVEN
IF VOGET SELBACH ENTERPRISES GMBH HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH
DAMAGES. BECAUSE SOME STATES/JURISDICTIONS DO NOT ALLOW THE EXCLUSION OR
LIMITATION OF LIABILITY FOR CONSEQUENTIAL OR INCIDENTAL DAMAGES, THE ABOVE
LIMITATION MAY NOT APPLY TO YOU.

c. Voget Selbach Enterprises GmbH shall be relieved of any and all obligations with respect to this
section for any portions of the Software that are revised, changed, modified, or maintained by anyone
other than Voget Selbach Enterprises GmbH.

6. Additional copyright information about "Indy"

Portions of this software are Copyright © 1993 - 2001, Chad Z. Hower (Kudzu) and the Indy Pit Crew -
http://www.nevrona.com/Indy/

License

Redistribution and use in source and binary forms, with or without modification, are permitted provided
that the following conditions are met: Redistributions of source code must retain the above copyright
notice, this list of conditions and the following disclaimer. Redistributions in binary form must
reproduce the above copyright notice, this list of conditions and the following disclaimer in the
documentation, about box and/or other materials provided with the distribution. No personal names or
organizations names associated with the Indy project may be used to endorse or promote products
derived from this software without specific prior written permission of the specific individual or
organization. THIS SOFTWARE IS PROVIDED BY Chad Z. Hower (Kudzu) and the Indy Pit Crew "AS
IS" AND ANY EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, THE
IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE
ARE DISCLAIMED. IN NO EVENT SHALL THE REGENTS OR CONTRIBUTORS BE LIABLE FOR
ANY DIRECT, INDIRECT, INCIDENTAL, SPECIAL, EXEMPLARY, OR CONSEQUENTIAL DAMAGES
(INCLUDING, BUT NOT LIMITED TO, PROCUREMENT OF SUBSTITUTE GOODS OR SERVICES;
LOSS OF USE, DATA, OR PROFITS; OR BUSINESS INTERRUPTION) HOWEVER CAUSED AND
ON ANY THEORY OF LIABILITY, WHETHER IN CONTRACT, STRICT LIABILITY, OR TORT
(INCLUDING NEGLIGENCE OR OTHERWISE) ARISING IN ANY WAY OUT OF THE USE OF THIS
SOFTWARE, EVEN IF ADVISED OF THE POSSIBILITY OF SUCH DAMAGE.
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7. Additional copyright information about "WPTools"

Portions of this software are Copyright © Julian Ziersch. "WPTools (C) Julian Ziersch" or "WPTools (C)
wpcubed GmbH"

8. Governing Law

This Agreement shall be construed and the legal relation between the parties determined in
accordance with German law. Area of jurisdiction is Ransbach-Baumbach, Germany.

CUSTOMER ACKNOWLEDGES THAT CUSTOMER HAS READ THIS AGREEMENT,
UNDERSTAND IT AND AGREES TO BE BOUND BY ITS TERMS AND CONDITIONS. CUSTOMER
FURTHER AGREES THAT IT IS THE COMPLETE AND EXCLUSIVE STATEMENT OF THE
AGREEMENT BETWEEN CUSTOMER AND VOGET SELBACH ENTERPRISES GMBH WHICH
SUPERSEDES ANY PROPOSAL OR PRIOR AGREEMENT, ORAL OR WRITTEN, AND ANY OTHER
COMMUNICATIONS BETWEEN CUSTOMER AND VOGET SELBACH ENTERPRISES GMBH
RELATING TO THE SOFTWARE. This Agreement may not be modified except by a writing signed by
a duly authorized representative of Voget Selbach Enterprises GmbH.

Copyright © 2002-2005 Axandra - Voget Selbach Enterprises GmbH - http://www.Axandra.com
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